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Introduction

- Over the years, private sector actors in collaboration with the
public sector have invested significantly to ensure access to
health products across the country.

» These efforts require empirical data to monitor, track and
ensure that real progress is being made.

* With support from USAID, TFHO as a market actor,
commissioned a nationwide retail audit to assess the
avallability and prices of selected health products in the

private sector.




Introduction

Main objective
to support health market actors, make evidence-based strategic

decisions.

« Specifically, the retail audit sought to:

| AVAILABLE | 7 /\/\/\

© -1h

assess the availaibility assess prices establish indicator
of selected health products in selected of targeted health measures
retail outlets products in selected retail for TEHO projects (baseline and
outlets endline)
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Terminology

Public sector: retail outlets that are owned or controlled by the government
Private sector: retail outlets that are not owned or controlled by the government
Pharmacy: retail outlets that are permitted to sell Class A, B and C drugs

Over the Counter Medicine Seller: retail outlets that are permitted to sell Class C
drugs (over-the-counter medicine)

Corner shops: small retail outlets that sell a variety of everyday items, such as
groceries, snacks, drinks, among others

Modern trades: larger and/or more organized than corner shop retail outlets (e.g,,
supermarkets, mini-marts, fuel station marts and convenience stores) that often
sell general goods/products




Study Design

PERIOD
« February - March 2024

STUDY POPULATION

Nationwide

Cross-sectional survey

TYPE OF OUTLET PRODUCT CATEGORY
Pharmacies Family planning
Hygiene
OTCMSs Maternal and child
Modern trades health

Corner shops
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B Modern Trades (N=3)
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Sampling

Sample size calculated for districts and
retail outlets (separately).

Selection of districts:

201 139

Total number of Calculated sample
districts in Ghana size for districts

217 120*

Sampling frame:
Districts with
registered OTCMSs

Actual sampled
study districts

Districts sample statistics by region

No. of Sample *Actual
Region No: of di.st. % of d dist. sampled d.ist.
dist. with sample per per region

OTCMS region
Western 14 13 6.0 8 8
Central 22 20 9.2 13 12
Greater Accra 29 16 7.4 10 12
Volta 19 17 7.8 11 9
Eastern 33 26 12.0 17 15
Ashanti 43 31 14.3 20 17
Western 5

North 9 9 4. 6
Ahafo 6 6 2.8 4 4
Bono 12 11 5.1 7 7
Bono East 11 10 4.6 6 6
Oti 8 8 3.7 5 5
Northern 16 15 6.9 10 4
Savannah 7 6 2.8 4 3
North East 6 5 2.3 3 3
Upper East 15 13 6.0 8 6
Upper West 11 11 51 7 4
Total 261 217 100.0 139 120

Note: districts were randomly selected within the regions

*Note: after distributing the sample, districts with sample allocations below 5 retail outlets (both OTCMSs & pharmacies) in total were excluded and the
allocated sample redistributed across other districts within the same region.




Selection of pharmacies

Pharmacies sample statistics by region

5,032

Total number of retail
pharmacies

Data from Pharmacy Council as of June 2023
that met the inclusion criteria

881

Calculated sample size

934*

Adjusted sampled retail
pharmacies

No. of

Sampled dist. registered % of Adjusted sample
Region per region Pharmacies sample Sample size size
Western 8 218 4.3 38 38
Central 12 250 5.0 44 44
Greater Accra 12 2,772 551 485 485
Volta 9 98 19 17 17
Eastern 15 197 3.9 34 34
Ashanti 17 1,046 20.8 183 183
Western North 5 30 0.6 5 15
Ahafo 4 40 0.8 7 20
Bono 7 110 2.2 19 19
Bono East 6 71 1.4 12 12
Oti 5 8 0.2 1 4
Northern 4 104 2.1 18 18
Savannah 3 9 0.2 2 5
North East 3 5 0.1 1 3
Upper East 6 46 0.9 8 23
Upper West 4 28 0.6 5 14
Total 120 5,032 100.0 881 934

Note: The sample was then distributed proportionately to the number pharmacies in the district.

*The sample of 881 was increased to 934 by adjusting the sample size of regions that had less than 10 pharmacies to about half the number of pharmacies in the

region to enable us to get a reasonable sample size for regional level analysis.




Selection of OTCMSs

OTCMSs sample statistics by region

Sampled No. of
dist. per registered % of Sample Adjusted
Region region OTCMS sample size sample size
2 4 93 5 Western 8 2,234 9.0 87 87
9 Central 12 2,972 11.9 116 116
Total number of OTCMSs. Greater Accra 12 5,231 21.0 204 204
Data from Pharmacy Council as of June 2023 that Volta 9 1,015 4] 40 40
met the inclusion criteria Eastern 15 2143,7 08 o5 o5
Ashanti 17 5,099 20.4 199 199
Western North 5 816 3.3 32 32
971 Ahafo 4 494 2.0 19 30
Bono 7 1,179 4.7 46 46
Calculated sample size Bono East 6 1,088 4.4 42 42
Oti 5 302 1.2 12 30
Northern 4 888 3.6 35 35
'I 07 6* Savannah 3 216 0.9 8 30
? North East 3 123 0.5 5 30
Adjusted sampled OTCMSs Upper East 6 446 1.8 17 30
Upper West 4 395 1.6 15 30
Total 120 24,935 100.0 971 1,076

Note: The sample was then distributed proportionately to the number pharmacies in the district.

*The sample size of 971 was adjusted to 1,076 by standardizing the allocated sample size per region to a minimum of 30 to get a reasonable sample for
regional analysis.




Selection of corner shops

Corner shops sample statistics by region

No. of No. of

Sampled selected corner
-I 754 50 6 dist. per dist. per shops retail Sample Adjusted
9 9 Region region region outlets % of sample size sample size
el TSR G CEAE Western 8 9 126,358 7.2 72 72
shops Central 12 14 162,043 9.2 92 92
Data from 2021 PHC — no. of Greater Accra 12 19 429,985 24.5 245 245
commercial structures Volta 9 12 67,148 3.8 38 38
ie.c, ivelol wieeei, (o Eastern 15 21 230,455 131 131 131
Ashanti 17 28 352,408 20.1 201 201
Western North 5 6 74,127 4.2 42 42
.I 0 O O O Ahafo 4 4 49,180 2.8 28 30
. Bono 7 8 96,466 55 55 55
Laleuzied smmiple size Bono East 6 7 59,069 3.4 34 34
Oti 5 5 24,946 1.4 14 30
sk Northern 4 10 40,309 2.3 23 30
-I -I 2 O Savannah 3 4 7,723 0.4 4 30
- North East 3 4 3,828 02 2 30
Adjusted sampled corner Upper East 6 10 20,935 12 12 30
shops Upper West 4 7 9,526 0.5 5 30
Total 120 168 1,754,506 100.0 1,000 1,120

*The sample size of 1,000 was adjusted to 1,120 by standardizing the allocated sample size per region to a minimum of 30 to get
a reasonable sample for regional analysis.




Selection of modern trades

Modern trades sample statistics by region

No. of Number of

Sampled selected corner
9 9 dist. per districts shops retail Percent of Sample Adjusted

Region region perregion outlets! sample! size sample size

Total number of Western 8 9 126,358 7.2 47 41

corner shops. Central 12 14 162,043 9.2 53 53
Used as a proxy measure

Greater Accra 12 19 429,985 245 141 141

Volta 9 12 67,148 38 22 30

Eastern 15 21 230,455 13.1 76 76

57 6 Ashanti 17 28 352,408 20.1 116 116

il ee) el s e Western North 5 6 74,127 4.2 24 30

Ahafo 4 4 49180 2.8 16 30

Bono 7 8 96,466 55 32 32

Bono East 6 7 59,069 3.4 19 30

Oti 5 5 24,946 1.4 8 30

759* Northern 4 10 40,309 23 13 30

Savannah 3 4 7,723 0.4 3 30

Adjusted sampled North East 3 4 3,828 0.2 1 30

modern trades Upper East 6 10 20,935 1.2 7 30

Upper West 4 7 9,526 0.5 3 30

Total 120 168 1,754,506 100.0 576 759

1 used as a proxy for modern trades retail outlets distribution. Sample distributed proportionately to the number of retail outlet

*The sample size of 576 was adjusted to 759 by standardizing the allocated sample size per region to a minimum of 30 to get a reasonable sample for
regional analysis.




Quality Control

Training
& Manual Provision

Comprehensive
Data Recording

Use of GPS
for Accuracy

Thorough
Survey Review

Spot
Checks

GPS coordinates were captured before data collection to
enhance accuracy in location tracking.

Completed surveys were subjected to a thorough review
process to identify and correct potential errors.

10% of all visits were randomly spot-checked by supervisors

10% sample of surveyed outlets were physically checked by
supervisor




Study districts by region
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Sample statistics: expected and actual

Sample statistics by region

All outlets
0 Region Expected Actual Performance
5 899 -I 00‘4 /0 Western 238 241 101.3%
? Central 305 305 100.0%
Retail outlets Performance Greater Accra 1,075 1,062 98.8%
Volta 125 126 100.8%
surveyed
Y Eastern 332 334 100.6%
Ashanti 699 708 101.3%
Western North 119 119 100.0%
Outlet Type Actual Performance Ahafo 10 m 100.9%
Bono 152 153 100.7%
(o)
o dzk;ir?jgé’ 232 gf'g‘o/f’ Bono East 18 121 102.5%
. : o
CornerShop | 1192 | 106.4% oL S S 100.0%
OTCMS 1113 103.4% Northern 113 13 100.0%
! Savannah 95 95 100.0%
North East 93 99 106.5%
Upper East 113 113 100.0%
Upper West 104 105 101.0%
Total 3,885 3,899 100.4%




Sample statistics: expected and actual

Sample statistics by region and type of retail outlet

Pharmacies OTCMSs Modern Trades Corner Shops
g _ g _ g _ g _
9 S & 9 S o 9 S & 9 S o

. = 5 3g s & Sg 2§ 3g : § g
Region Ll < o w < as w < oS w < oS
Western 38 39 1026 87 87 100.0 4] 41  100.0 72 74 1028
Central 44 36 81.8 16 124 106.9 53 53 100.0 92 92 100.0
Greater Accra 485 460 94.8 204 223 109.3 141 140 99.3 245 239 97.6
Volta 17 17 100.0 40 40 100.0 30 30 100.0 38 39 1026
Eastern 34 31 91.2 95 99 104.2 76 63 82.9 131 141 107.6
Ashanti 183 183 100.0 199 199 100.0 116 122 1052 201 204 1015
Western North 15 15  100.0 32 32 100.0 30 30 100.0 42 42 100.0
Ahafo 20 18 90.0 30 32 106.7 30 30 100.0 30 31 1033
Bono 19 19 100.0 46 46 100.0 32 33 103.1 55 55 100.0
Bono East 12 14 6.7 42 42 100.0 30 30 100.0 34 35 1029
Oti 4 3 75.0 30 31 103.3 30 20 66.7 30 40 1333
Northern 18 18 100.0 35 35 100.0 30 25 83.3 30 35 116.7
Savannah 5 5 100.0 30 30 100.0 30 4 13.3 30 56 186.7
North East 3 4 1333 30 33 110.0 30 14 46.7 30 48 160.0
Upper East 23 22 95.7 30 30 100.0 30 30 100.0 30 31 103.3
Upper West 14 15 1071 30 30 100.0 30 30 100.0 30 30 100.0
Total 934 899 96.3 1076 1,113 103.4 759 695 91.6 1,120 1,192 106.4




Rural-Urban sampling statistics

Number of outlets by region and rural-urban districts

Number of districts

Rural : 65
Urban: 55
Rural Urban
Surveyed 1,165 2,734
outlets 29.9% 70.1%
Outlet Type Rural Urban
Pharmacy 104 (11.6%) 795 (88.4%)
OTCMS | 376 (33.8%) 737 (66.2%)
Modern Trade 214 (30.8%) 481 (69.2%)
Corner Shop 471 (39.5%) 721 (60.5%)
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Location of surveyed retail outlets

B. Over-The-Counter-Medicine
C. Modern Trades
Sellers (OTCMS)

A. Pharmacies D. Corner Shops
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FINDINGS



Product Line up

Family

Planning

Emergency .
contraceptive Pills

Oral contraceptive pills

Male condoms

Co-packed male

condoms + lubricants

Female condoms

Implants

Intrauterine devices

Injectables

Sanitary Pad

Maternal & Child

Health

 Chlorhexidine Di
gluconate 7.1% gel
 Oral Rehydration Salt

(ORS)
« Zinc
« Co-packed ORS + Zinc




O1. Emergency Contraceptive Pills (ECPs)

Family Planning Product




Emergency
Contraceptive
Pills (ECPs)
Sampling Metrics

Pharmacy
OTCMS

SURVEYED
OUTLETS

2,012

SAMPLED RETAIL
OUTLETS

Per Pack

COST ANALYSIS UNIT
OF MEASUREMENT
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Availability of ECPs by type of outlet & reg ib n 5

Regional estimates

Upper East
All surveyed retail outlets Pharmacies Uppers/;/e;,/t 1 942%

North East
91.9%

Savannah glg;'g/hern
91.4% 1%
Oti
Bono 94.1%
100%
95.1% e
) aro Bono East
OTCMSs 80% gied

Volta

Western North o
97.6% 2B
Ashanti EEErETT

92.7% 94.6%
Weste l’on Greater Accra
97.6% Central 97.4%

Not available mAvailable 96.9%




Availability of ECPs by region & type of outlet

Percentage of outlets (%)

100.0 100.0 100.0 100.0 989 100.0 100.0 100.0100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
100.0 o

80.0

60.0

40.0

20.0

0.0

Western Central Greater Volta Eastern Ashanti Western Ahafo Bono Bono Oti Northern Savannah North Upper Upper
Accra North East East East West

B Pharmacies [l oTcMss




Availability of ECPs by type of outlet & district

Percentage of outlets (%)

All outlets Pharmacies OTCMSs

100.0 100.0 100.0

90.0 1 90.0 1 90.0

80.0 — 80.0 — 80.0 —

70.0 70.0 70.0

60.0 60.0 60.0

50.0 50.0 - 50.0 -

40.0 40.0 40.0

30.0 30.0 30.0

20.0 20.0 20.0

10.0 10.0 - 10.0 -

0.0 T T T 0.0 T T T 0.0 T T T

Total Rural Urban Total Rural Urban Total Rural Urban
districts districts districts districts districts districts




23
Different
brands

Lydia Post Pill:
Contra 72:
Levon 2:

Postinor 2 (local):

Postinor 2;

86.0%
51.7%

50.3%
29.2%
22.7%

Lydia Post Pill
Contra 72

Levon 2

Postinor 2 (Local)

Postinor 2
Lenor
Trustinor 2
Oviza

BK-1
Nono-72
Harbinor 2
B-72
Levokot
Plan-2
Fema Pill
Potex 2
Postcept
Nestinor 2
Free 72
Levenogestrel
Melkine
Xtivor

Medivor 72

o




Percentage of outlets (%)

Availability of brands ECPs by type of outlet
AAII outlets APharmacies OTCMSs

Lydia Post Pill Contra 72 Levon 2 Postinor 2 (Local) Postinor 2 Lenor
100.0 100.0 100.0 100.0 100.0 100.0 -
4.4
90.0 1 90.0 90.0 — 90.0 90.0 90.0
‘86.05
80.0 I 80.0 80.0 80.0 80.0 80.0

70.0 1 70.0 1 70.0 70.0 70.0 70.0
63.5
60.0 1 60.0 1 60.0 1 - 60.0 60.0 60.0
51.7
50.0 50.0 1 = 50.0 —{ #/50.3 50.0 50.0 1 50.0
471 -

-
40.0 1 40.0 1 40.0 1 40.0 40.0 40.0

30.0 30.0 30.0 30.0 !29.2: 30.0 30.0
-
22.7
o

20.0 20.0 20.0 1 20.0 1 A 20.0 20.0 ‘!
10.0 — 10.0 — 10.0 10.0 10.0 10.0 A \ ‘

0.0 0.0 0.0 0.0 0.0 0.0+




Percentage of outlets (%)

Availability of brands ECPs by type of district

Lydia Post Pill Contra 72 Levon 2 Postinor 2 (Local) Postinor 2 Lenor

100.0 — 100.0 100.0 100.0

100.0 o 100.0

90.0 1 90.0 1 90.0 90.0 90.0 90.0
86.0

80.0 1 @ 80.0 1 80.0 1 80.0 80.0 80.0

70.0 70.0 70.0 70.0 70.0 70.0

60.0 60.0 @ 60.0 60.0 60.0 60.0
50.0 50.0 50.0 @ 50.0 50.0 50.0

40.0 40.0 40.0 - 40.0 - @ 40.0 - 40.0 -
30.0 30.0 30.0 - 30.0 @ 30.0 30.0

20.0 4 20.0 1 20.0 4 20.0 20.0 20.0
10.0 1 10.0 10.0 10.0 10.0 1 10.0 @
0.0 0.0 0.0 0.0 0.0+ 0.0 0.8
T T T T T T T T T T T T T T T T T T
Total Rural Urban Total Rural Urban Total Rural Urban Total Rural Urban Total Rural Urban Total Rural Urban




Availability of brands of ECPs by region =~ “¢~

Region
Greater Western Bono Savanna North Upper  Upper
Western Central Accra Volta Eastern Ashanti North Ahafo Bono East Oti Northern h East East West Total
N 126 160 683 57 130 382 47 50 65 56 34 53 35 37 52 45 2,012
ECP Brands % % % % % % % % % % % % % % % % %
Lydia Post Pill
Contra 72, 429 56.2 36.9
Postinor2 14.3 6.2 50.4 17.5
Lenor 0.6 20.4 8.8
Potex2 16 1.0
BK-1 79 6.9 1.8 7.0
Levon 2/ 63.5 531 61.6 24.6
Nestinor 2
Xtivor
Trustinor2 3.2 5.6 6.7 53
Oviza 95 3.8 o4 00 2 : : : : : : :
Postinor 2 (Local). 55.6 59.4 15.5 333 30.0 293 319 26.0 26.2 35.7 235 1.3 37.1 243 57.7 333 292
Nono-72 3.2 19 1.6 35 3.1 13 2.3
Harbinor2 08 | 00 @ 04 18 1.0
B-72 16 1.9 0.6 8.8 0.8 0.9
Levokot 0.8 4.4 1.0 35 0.9
Fema Pill 0.8 0.6 0.4 0.6
Plan-2 1.9 0.6

0.1




% of retail outlets with no ECP

Sales history of ECPs in retail outlets
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Reasons for never selling

No reason provided 522
Decided not to sell
No consumer demand
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Stock-outs in the system

00 200 400 600 800

Reasons for not currently selling
Stock-outs in the system [ 3.5
Waiting on new stock
Low consumer demand 25.0
Low consumer preference
No reason provided
Decided not to sell again
Too expensive

100.0

% of outlets (N=67)
312
I T T T T 1
0.0 20.0 40.0 60.0 80.0 100.0

% of outlets (N=32)




Price (GHS) profile of ECPs type of outlet &

district

GHS 12.00

Median retail price of all ECPs

across all outlets

Pharmacies -
OTCMSs —

Rural —
Urban —

GHS 13.00
GHS 12.00

GHS 10.00
GHS 12.00

Median price (GHS)
0.0 20.0 40.0 500 60.0 80.0 100.C
] ] ] ] ] ] ]
12.0
All outlets " < 85.0
Outlet type
12.0
OTCMSs 0 ¢ 78.0
13.0
Pharmacies | O 85.0
District type
o 12.0
Urban districts | O 85.0
10.0
Rural districts —{1 O 75.0

O Median price Minimum price ¢ Maximum price Price range




Region

Price (GHS) of ECPs by region & type of outlet

Median price of ECPs (GHS)

Median price (GHS)

All Pharmacies OTCMSs 0.0 1.0 2.0 3.0 4.0 5.0 6.0 7.0 8.0 9.0 10.0 11.0 12.0 13.0 14.0 15.0
Upper West — TO,IOO 1O.IOO I I I I | | | | | | | é | ,I. I | | .
Upper East - 10.00 11.50 _ E : |
North East | 10.00 8.00 O . '
Savannah - 10.00 11.00 L0 E : :
Northern - 10.00 12.28 #}:‘ | |
oti- 10.00 15.00 1 - S e——
Bono East -{ 10.00 12.00 H : |
Bono - 11.00 12.00 Omi— '
Ahafo 4 12.00 12.00 Ol | I
WesternN. - 12.00 12.00 H : :
Ashanti - 12.00 12.00 ? | |
Eastern -{ 12.00 13.00 H
Volta o 12.00 12.00 O=a | I
G.Accra - 13.00 14.00 W :
Central { 12.00 12.00 H | |
Western —-{ 12.00 12.00 <_. I
National 4 12.00 13.00 ) I
Regional median price for: B Alloutlets ® Pharmacies & OTCMSs
National median price for: ...... plloutlets --— Pharmacies OTCMSs




Region

Price (GHS) of ECPs by region & type of district

Median price of ECPs (GHS)
Median price (GHS)

All Rural Urban 0.0 1.0 2.0 3.0 4.0 50 6.0 7.0 8.0 9.0 10.0 1.0 12.0 13.0 14.0 15.0
Upper West — TO,IOO 1O.IOO I I I | | | | | | | é_.l | rl- | | | |
Upper East 4 10.00 10.00 :'E |
North East | 10.00 10.00 L u
Savannah 4 10.00 10.00 E |
Northern o 10.00 8.00 4 :ri |
oti- 10.00 10.00 O : :
Bono East | 10.00 11.00 H :'E |
Bono 4 11.00 10.00 | g S ¥
Ahafo - 12.00 12.00 | il |
Western N. 4 12.00 12.00 : Q :
Ashanti -{ 12.00 12.00 I ? |
Eastern 4 12.00 12.00 : G |
Volta 4 12.00 11.50 | H} |
G.Accra— 13.00 I E G |
Central - 12.00 10.00 H
Western 4 12.00 10.00 M :
National o 12.00 10.00 M

Regional median price for: B All districts ® Rural districts ¢ Urban districts
National median price for: ...... Al districts —-- Rural districts Urban districts




Price (GHS) of ECPs in pharmacies & OTCMSs

Retail price of ECPs in all outlets (GHS)

No. Min.median Max 12.0
Obs. price Price price 10 20 40 60 80 100
| L] I I I I I
Melkine 1 160 160 160 Y
Medivor 72 1 70 70 70 o | o Observed prices
Levenogestrel 1 80 80 80 Q I O Median pI’ICG
Free 72 2 80 80 80 o !
Postcept 6 50 80 100 coyo :
Plan-2 13 81 150 150 ° 0 4 <
Fema Pill 132 50 90 150 ooodp ] ©
0 Levokot 18 90 1.0 150 oapooo
8 B-72 19 50 90 120 oo &P ¢
- Harbinor 2 21 50 100 150 o dg¢ o
[e) Nono-72 46 50 102 150 o ooalpgo o
7)) Postinor 2 (Local) 587 20 50 200 m@mooo §ooo0 0 O
g o] Oviza 78 50 80 120 ooapo &
c Trustinor 2 80 7.0 100 150 oaalpd oo
© Xtivor 1 100 100 100 ol
m Nestinor 2 3 60 100 100 o &l
Levon 2 1013 70 120 220 oocoxmtmoo 000 ©
BK-1 60 7.0 100 150 ooapéo o
Potex 2 9 70 200 310 o ol Qo o
Lenor 161 80 120 150 o 00
[ Postinor 2 457 50.0 68.0 850 : O @O 00 O oamaoocm@ooo o@D 000 o
Contra 72 1041 43 80 330 omm@imoo o o
Lydia Post Pill 1731 95 140 20.0 angnmoo o

Overall average price (GHS 12.0)




Price (GHS) of ECPs in pharmacies

Retail price of ECPs in Pharmacies (GHS)

No. Min. median Max 13.0
Obs. price Price price O 10 20 40 60 80 100
L1 1 1 | || I I I I I
Melkine — 1 160 160 160 i o
Medivor72 — 1 70 70 70 © ]
Levenogestrel — 1 80 80 80 Q I
Free72 — 2 80 80 80 o3 I
Postcept —| 2 50 55 60 13 .
Plan2 — 10 81 150 150 °co O
7)) FemaPil | 3 70 90 150 o ] °
a8 Levokot = 6 90 10 150 o ©
) B72— 5 50 90 120 o &P o
L Harbinor2 — 11 50 100 120 o Qo
“6 Nono72 — 36 50 100 150 o od@pog o
Postinor2 (Local) — 163 25 50 160 @aQEooo og 0
% Oviza —| 18 50 80 120 o @o o
c Trustinor2 — 28 70 100 150 ooy oy ©
o Xtivor = I
l- Nestinor2 — 2 60 80 100 oo
m Levon2 —{ 571 70 120 220 000 00 000 ©
BK1 — 20 70 100 150 ooy og o
Potex2 —| 8 70 210 310 °© o p o
Lenor — 135 80 120 150 o oafpoo
Postinor2 —] 418 500 680 850 : 0 @0 00 0 0 awoowd)pooo oaw 00 O
Contra72 — 423 43 80 330 crmma@en ampoo o
Lydia Post Pill —| 849 100 140 200 ocng@emoo o

o Observed prices € Median price

Overall average price in Pharmacies: (GHS 13.0)




Price (GHS) of ECPs in OTCMSs

Retail price of ECPs in OTCMSs (GHS)

No. Min. median Max 12.0
Obs. price Price price 0 10 20 40 60 80 100
| | | | | || | | | | |
Melkine = i
Medivor 72 — I
Levenogestrel — I
Free 72 = I
Postcept — 4 50 100 10.0 o QI
Plan2 —{ 3 100 100 150 QI o
wn FemaPill = 10 50 90 150 oocoddp 1 °
a Levokot — 12 90 10 150 oeoiuooo
O B72 — 14 60 90 120 o o&p {
T Harbinor2 — 10 90 100 150 Qg o©
b~ Nono-72 — 10 70 12 150 oo o
o Postinor 2 (Local) — 424 20 50 200 @m@)oooo ?ooo oo
) Oviza —| 60 50 80 120 ooaf)po
-g Trustinor2 — 52 7.0 100 150 OCEQD? 00
© Xtivor — 1 100 100 100 Q)
- Nestinor2 — 1 100 100 100 Q
m Levon2 = 442 7.0 120 20.0 [eelcin] 00 0
BK-1 — 40 7.0 100 150 ooeoo? o
Potex2 — 1 100 100 100 o
Lenor — 26 80 120 150 ) o#oo
Postinor2 — 39 500 650 780 I o o o @Qmooo o o
Contra72 —| €18 50 80 170 oaa@Emogo o o
Lydia Post Pill —| 882 95 140 200 cm)qc@ooo o

o Observed prices € Median price

Overall average price in OTCMSs: (GHS 12.0)




Price (GHS) of ECPs in rural districts

Retail price of ECPs in Rural districts (GHS)

No. Min. median Max 10.0
Obs. price Price price 0 10 20 40 60 80 100
L1 1 1 1 | | | | | |
Melkine =— i
Medivor 72 — I
Levenogestrel — I
Free 72 — I
Postcept —| 2 50 50 50 Qo
Plan-2 — I
1)} FemaPil —| 5 70 80 150 GO? o
o Levokot —{ 4 100 125 140 7.9
U B-72 = 4 10,0 1.0 120
w Harbinor2 — 1 100 100 100 y
Y Nono-72 =— 4 10.0 10.7 12.0 po
o Postinor 2 (Local) —] 176 3.0 50 150 Cﬂ@)oo ? o O
0 Oviza — 29 50 80 120 o apg o
-g Trustinor2 —1 10 80 100 10.0 O$
© Xtivor —
. Nestinor2 — 2 10.0 10.0 10.0
10} Levon2 — 159 70 120 150 oo eafpoo
BK-1 — 22 70 100 15.0 00 o o
Potex 2 = I
Lenor = 4 100 120 120 ;1O
Postinor2 — 20 500 665 750 I o ) Oo oo (¢}
Contra72 — 300 50 8.0 17.0 cxmo)? ap O O
Lydia Post Pill — 375 10.0 14.0 20.0 ?oo@Do o

o Observed prices € Median price

Overall average price in Rural districts: (GHS 10.0)




Price (GHS) of ECPs in urban districts

Retail price of ECPs in Urban districts (GHS)

Brands of ECPs

Melkine
Medivor 72
Levenogestrel
Free 72
Postcept
Plan-2

Fema Pill
Levokot

B-72
Harbinor 2
Nono-72
Postinor 2 (Local)
Oviza
Trustinor 2
Xtivor
Nestinor 2
Levon 2

BK-1

Potex 2

Lenor
Postinor 2
Contra 72
Lydia Post Pill

No. Min. median Max 12.0
Obs. price Price price 10 20 60 80
L 1 1 1 | | | |
1 160 160 160 ; ©

1 70 70 70 & .

1 80 80 80 Q

2 80 80 80 o3 :

4 60 100 100 o QI

13 81 150 150 °o ©

8 50 95 150 ooo € j ©

14 90 100 150 eo? o

15 50 80 100 oo €po :

20 50 100 150 o eo? o

42 50 100 150 o ooaoa?o o

41 20 50 200 apa@Enooo §ooco o o

49 50 80 120 ooa@po {

70 7.0 100 150 ow? 00

1 100 100 100 Q)

1 60 60 60 o

854 70 120 220 0o 00 000 O

38 70 100 150 coafpgo o

9 70 200 310 o o ©o o

157 80 120 150 o o#oo

437 500 680 850 I 0 @0 00 0 0 awoow@Pooo oap 000
741 43 80 330 cumaEmapooo o
1356 95 140 200 angu@moo o

o Observed prices

Overall average price in Urban districts: (GCHS 12.0)

€ Median price
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Melkine —

Price (GHS) of L

brands of ECPs

Plan-2 —

by region and

Levokot —

type of outlet

Nono-72 —
Postinor 2 (Local) -

Median Price
range (GHS)

B <soo

I 500999

10.00-14.99

Oviza —

Trustinor 2 — 15.0-19.99

Brands of ECPs

20.00-24.99

]
B 2500+

No product

Xtivor —

Nestinor 2 —

Levon 2 —

BK-1 —

Potex 2 —

Lenor —
Postinor 2 —
Contra 72 —
Lydia Post Pill —
ALL BRANDS -

National —
Western —
Central -

G. Accra
Volta —
Eastern —
Ashanti —
Western N. —
Ahafo —
Bono —
Bono East —
Oti -
Northern —
Savannah —
North East —
Upper East —

Upper West ml | ..

Region
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Price (GHS) of brands of ECPs by region and

type of outlet

OTCMSs

Pharmacies

range (GHS)

B oo
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I 500999
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B 20002499
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Price (GHS) of brands of ECPs by region and
type of district

Rural district Urban districts

Melkine —
Medivor 72 —
Levenogestrel —
Free 72 —
Postcept —
Plan-2 —

Fema Pill —
Levokot —|

B-72 —

Median Price
range (GHS)

B oo

5.00-9.99

Harbinor 2
Nono-72 —
Postinor 2 (Local) -
Oviza

Trustinor 2 10.00-14.99

Xtivor — 15.0-19.99

Nestinor 2 —
20.00-24.99

Brands of ECPs

Levon 2 —
BK-1
Potex 2 —

25.00+

. . No product
EEEEEEENRE B N

Lenor —
posinor2 I M HHEEEE ]
Contra 72 —
Lydia Post Pill -
ALL BRANDS

L L L | | oy

National -
Western —
Central
G. Accra —
Volta
Eastern —
Ashanti <
Western N. —
Ahafo —
Bono —
Bono East
Oti
Northern —
Savannah —
North East —
Upper East —
Upper West
National —
Western
Central
G. Accra
Volta
Eastern —
Ashanti —
Western N. —
Ahafo -
Bono —
Bono East
Oti
Northern
Savannah —
North East —
Upper East —
Upper West

Region




Key findings - ECPs

100% ¢

BONO
REGION (o)

HIGHEST 80 /o
LSRR AHAFO REGION
LOWEST AVAILABILITY

LYDIA POST PILL

HIGHEST AVAILABILITY (BRAND)

AVAILABILITY ACROSS ALL OQUTLETS

URBAN > | PHARMACIES
RURAL > OTCMSs

AVAILABILITY AVAILABILITY

4 GHS 85.00

HIGHEST PRICE

GHS 12.00

MEDIAN PRICE ACROSS
ALL BRANDS

GHS 2.00

LOWEST PRICE

GHS 13.00

G. ACCRA REGION
HIGHEST PRICE
(REGION)

POSTINOR 2

(LOCAL)
LOWEST PRICE (BRAND)

POSTINOR 2

HIGHEST PRICE
(BRAND)




02. Oral Contraceptive Pills (OCPs)

Family Planning Product




Oral
Contraceptive
Pills (OCPs)
Sampling Metrics

Pharmacy
OTCMS

SURVEYED
OUTLETS

2,012

SAMPLED RETAIL
OUTLETS

Per Cycle

of OCP

COST ANALYSIS UNIT
OF MEASUREMENT




Availability of OCPs by type of outlet & regi‘on

All surveyed retail outlets

Not available

Pharmacies

OTCMSs

Regional estimates

Upper East
Upper West 71.2%
88.9% W\
North East
91.9%
Northern
Savannah
94.3% 86.8%

Oti
ng; 91.2%
(o]
Aha1;o Bono East
68% 78.6%

Western North \.7/:,? !;;
68.1%

Ashanti Eastern
68.1% 66.9%

65.1% Central J 78.9%

Western Greater Accra
78.1%




Availability of OCPs in pharmacies & OTCMS by
region

Percentage of outlets (%)

100.0 100.0 100.0

100.0

94.4 933 933
903 90.9

86.1 86.7 85.7 86.4 86.7

80.0

60.0

40.0

20.0

0.0

Western Central Greater Volta Eastern Ashanti Western Ahafo Bono Bono oti Northern Savannah North Upper Upper
Accra North East East East West

B rPharmacy [ otcMms




Availability of OCPs by type of outlet & district

All outlets Pharmacies OTCMSs
100.0 — 100.0 — 100.0 —
90.0 90.0 90.0
80.0 - @ 80.0 - 80.0
70.0 4 70.0 70.0 @
g
ﬂ 60.0 1 60.0 1 60.0 1
o
5
o
s 50.0 50.0 50.0
(]
[0)]
&
S 40.0 - 40.0 - 40.0
(3]
o
o
30.0 30.0 30.0
20.0 20.0 4 20.0 1
10.0 4 10.0 4 10.0
0.0 T T T 0.0 T T T 0.0 T T T
Total .Rur.al l}rbgn Total Run:al L}rbgn Total .Rur.al l)rbpn
districts districts districts districts districts districts




Availability of brand of OCPs

10 Secure OCP Lydia OCP
I
prands 67.1% 32.0%
Secure

Lydia OCP
Microgynon mmmmmx) 8.9
Microgynon Fe mmx> 6.9
Yasmin @ 3.2
Natazia © 0.4
Zinnia F © 0.2
Cilest © 0.
Microlut  o.
Levlite 0.0




Availability of brands of OCPs by type of

outlet

Secure

100.0
90.0 1
80.0 1

70.0

67.1 67.5
— -
60.0
50.0

40.0 +

Percentage of outlets (%)

30.0

20.0

10.0

0.0

100.0

AAII outlets APharmacies

Lydia OCP

90.0
80.0
70.0
60.0
50.0
40.0
20.0
10.0

0.0

90.0

80.0

70.0 1

60.0 1

50.0

40.0

30.0

20.0 4

10.0

0.0

___ Microgynon

‘19.05
-

90.0

80.0

70.0 1

60.0 1

50.0

40.0

30.0 1

20.0 4

10.0

0.0

OTCMSs

..Microgynon Fe

Yasmin

100.0
90.0 1
80.0 1
70.0
60.0
50.0
40.0
30.0

20.0 1

100
0.0 @




Availability of brands of OCPs by type of district

Secure Lydia OCP _Microgynon  Microgynon Fe  Yasmin

100.0 — 100.0 — -

90.0 H 90.0 H 90.0 H 90.0 90.0 H

80.0 1 80.0 1 80.0 1 80.0 80.0

70.0 - @ @ 70.0 - 70.0 70.0 o 70.0 |

S

2

< 60.0 60.0 - 60.0 - 60.0 - 60.0 -

]

9

5

° 50.0 50.0 - 50.0 - 50.0 - 50.0 -

[T

<)

o

@ 40.0 - 40.0 - 40.0 - 40.0 40.0

>

c

[}

o 32.1

g 30.0 30.0 30.0 30.0 30.0
20.0 20.0 20.0 - 20.0 20.0
10.0 - 10.0 1 10.0 1 @ 10.0 @ 10.0

0.0 0.0 0.0 @ 0.0 @ 0.0 @ @

T T T T T T T T T T T T T T T
Total Rural Urban Total Rural Urban Total Rural Urban Total Rural Urban Total Rural Urban




R S o)

Availability of brands of OCPs by region

Regions
Greater Western Upper
Western Central Accra Volta Eastern  Ashanti North Ahafo Bono Bono East Oti Northern Savannah North East Upper East West Total
N 126 160 683 57 130 382 47 50 65 56 34 53 35 37 52 45 2,012
OCP brands % % % % % % % % % % % % % %
Secure,  56.3 _ 61.4 585 59.4
Microgynon 7.9 4.4 14.6 35 54 9.4
Microgynon Fe 7.1 19 13.0 35 3.8 6.0
Yasmin 2.4 12 6.9 53 1.5 13
Lydia OCP 312

Cilest

Levlite




Sales history of OCPs In

B Neversold [ Not currently selling

Total Pharmacies OTCMSs

(N=496) (N=175) (N=321)

100.0 100.0 100.0

80.0 80.0 80.0

60.0 60.0 60.0

40.0 40.0 40.0

% of outlets with no OCP

20.0 20.0 20.0

0.0 0.0

retail outlets

Reasons for never selling
No reason provided

No consumer demand
Decided not to sell
Stock-outs in the system
Not permitted to sell

Not aware of product | 0.8

Too expensive | 03

56.9

00 400 600 80.0

Reasons for not currently selling

Waiting on new stock
Low consumer demand
Stock-outs in the system
Low consumer preference
Decided not to sell again
No reason provided

Too expensive | 0.7

100.0

0.0 2
% of outlets (N=353)
399
T T T T 1
200 400 60.0 800 100.0

0.0

% of outlets (N=143)




Price (GHS) profile of OCPs by type of outlet
& district

GHS 2.70

Median retail price of all OCPs

across all outlets

Pharmacies -
OTCMSs -

Rural —
Urban —

GHS 2.70
GHS 2.70

GHS 2.80
GHS 2.70

Median price of OCP per cycle (GHS)

0.0 1.0 10.0 50.0 100.0 800.0
] ] ] ] ] ]
2.7
All outlets I ) 567.0
Outlet type
2.7
OTCMSs m < 60.0
2.7
Pharmacies N O 567.0
District type
2.7
Urban districts | O 567.0
2.8
Rural districts | O 49.0

0 Median price

Minimum price < Maximum price

Price range




Region

Price (GHS) of OCPs by region & type of outlet

All
]

Median price (GHS)

Pharmacies OTCMSs 0.0

Median price of OCP per cycle (GHS)

50

Upper West /| 215
Upper East /{ 2.00
North East | 2.50

Savannah 4 2.80
Northern | 2 50

oti— 3.00

Bono East | 3.00
Bono 4 2.7/0
Ahafo - 3.00

WesternN. 4 3.00
Ashanti—q 2.70
Eastern | 3.00

Volta— 2.70
G.Accra-{ 2.50
Central { 3.00
Western | 3.00
National | 2.70

2.50
2.00
2.65
275
2.60
2.00
3.00
275
2.50
3.00
2.80
3.30
290
2.50
2.25
2.70
2.70

o — -
M :,E
ome

&

rl

Regional median price for: B Alloutlets ® Pharmacies & OTCMSs
National median price for: ...... A||outlets -—— Pharmacies OTCMSs




Region

Price (GHS) of ECPs by region & type of district

Median price of OCP per cycle (GHS)
Median price (GHS)

All Rural Urban 0.0 1.0 2.0 3.0 4.0
Upper West —| 2.|15 2.1775 I I | | % . | |
Upper East /| 2.00 2.00 G :'E :
North East | 2.50 2.50 | “ |
Savannah 4| 2 .80 3.00 %
Northern | 2.50 2.65 H I
oti- 300 300 .
Bono East | 3.00 2.85 E :w
Bono—| 2.70 2.80 H
Ahafo{ 300 300 R
WesternN. - 3.00 3.00 :ri : G
Ashanti-{ 270 2.50 Ol
Eastern - 3.00 3.00 E : {}
Volta—4 2.70 2.60 .'i} |
G.Accra— 2.50 G E I
Central | 3.00 3.00 E : G
Western-{ 300 265 O3
National | 2.70 2.80 &

Regional median price for: B All districts @® Rural districts < Urban districts
National median price for: ...... a|ldistricts -—— Rural districts Urban districts




Brands of OCPs

Price (GHS) profile of OCPs in all outlets

No. Min. Median Max Median price per cycle of OCP in all outlets (GHc)
Obs. price Price price 0.0 2.7 10.0 50.0 100.0 300.0 600.0
| | | L | | | | | |
| |
g |
Natazia 4 2 33 3.7 4.0 " op
: |
Levlite H s 3.0 30 30 el
|
Levora — s 03 o 30 40 O o
- |
Millinette — 1 15.0 15.0 15.0 I Yo
|
Cilest | 2 26.7 667 1067 | o o o
1
Lydia OCP — 643 13 27 6.7 oo ooooao?oo OGO 0 0
N = |
Yasmin 64 1495 2060 567.0 ' canfm 0 o oo
' — 1 a® O O ©
Microgynon Fe 129 20.0 340 672 : oa@mm
g |
Mlcrogynon -] 180 14.0 429 129.0 I 00 O GO@® oammz@mooap O o O
|
Secure = 1350 1.4 23 5.0 eesssi) 000 a0
1

o Observed prices € Median price

Overall median price (GHc 2.7)




Brands of OCPs

Price (GHS) of OCPs in pharmacies

Retail price of OCP per cycle in Pharmacies (GHS)

No. Min. Median Max
Obs. price Price price 0.0 2.7 10.0 50.0 100.0 300.0 600.0
|
1
Oracon —| 1 33 33 33 : ©
Microlut — :
ZinniaF —| 1 33 33 33 1 ©
: |
Leviite —{ 1 150 150 150 . <
Cilest — 2 26.7 66.7 106.7 I o o o
|
Lydia OCP —] 364 13 23 6.7 o o cooQegoo 0o
; |
Yasmin — 064 149.5 206.0 567.0 - ocm#mn o o 00
Microgynon Fe —] 133 20.0 34.0 67.2 ] o OGDWMDO o}
1
Microgynon —| 171 14.0 429 129.0 I 00 O GO ocmmcc@» O0O® O O@ O
—_ o odoow 000
Secure 607 14 20 50 ocooPaod
| |

o Observed prices € Median price

Overall average price in Pharmacies: (GHS 2.7)




Brands of OCPs

Price (GHS) of OCPs In OTCMSs

Retail price of OCP per cycle in OTCMSs (GHS)

No Min. Median Max

Obs. price Price price 0.0 2.7 10.0 50.0 100.0 300.0 600.0
: I
Oracon — 1 4.0 4.0 4.0 T ©
1
Microlut — 5 3.0 30 30 :Q
1
ZinniaF —| 7 03 o 30 40 Qo o
. 1 1
Levlite =
1 1
Cilest = |
1
Lydia OCP —| 279 13 2.8 53 000 O oobo 00aI00
1
Yasmin = -
| 1
Microgynon Fe —| 6 34.4 344 350 1 O
Q | 1
Microgynon —| 9 15.0 429 60.0 I o o & o
1
— OO O OO0 OO0 OO
Secure 743 15 25 5.0 oao% o |
| |

o Observed prices € Median price

Overall average price in OTCMSs: (GHS 2.7)




Brands of OCPs

Price (GHS) of OCPs In rural districts

No. Min. Median Max
Obs. price Price price 0.0 2.8 10.0 50.0 100.0 300.0 600.0
I
I
Oracon — 2 33 37 4.0 g o
Microlut —| 2 3.0 30 3.0 :o
ZinniaF — 5 03 o 30 4.0 O o
Levlite = :
Cilest = 1
Lydia OCP —] 154 13 2.8 6.7 0o0o0 oooo@o 00QO O
Yasmin = :
Microgynon Fe —| 7 320 344 460 ] & o
. I
Microgynon — 9 30.0 429 49.0 I o @O
—_ 00 000 000 0 O
Secure 349 14 25 50 Qe
|

o Observed prices € Median price

Overall average price in Rural districts: (CHS 2.8)




Brands of OCPs

Price (GHS) of OCPs In urban districts

Oracon
Microlut
Zinnia F

Levlite

Cilest

Lydia OCP
Yasmin
Microgynon Fe
Microgynon
Secure

No.
Obs.

Min.

Retail price of OCP per cycle in Urban districts (GHS)

Median

Max

price Price price 0.0 2.7 10.0 50.0 100.0 300.0 600.0
1
1
1
3 3.0 3.0 3.0 :Q
3 03 o 30 33 190
1
1 15.0 15.0 15.0 " Yo
2 26.7 66.7 106.7 | o Q o
1
489 13 25 6.7 O O 00O OO QOO0 O O
1
64 1495 2060  567.0 . o m o o 0
132 20.0 34.0 67.2 1 o owwf@mm o o
1
171 14.0 429 129.0 I 00 O W® oaxmnw»oocm O o@m O
o o8& 00 00 a0
1001 1.4 2.0 50 ocoonod
| |

o Observed prices

Overall average price in Urban districts: (GHS 2.7)

© Median price




Price (GHS) of
brands of
OCPs by
region

Brands of OCPs

Oracon
Microlut
Zinnia F

Levlite

Cilest

Lydia OCP -
Yasmin -
Microgynon Fe -
Microgynon -

Secure

ALL BRANDS -

\":‘Fr?ér -

National -

Western

Central
G. Accra

Volta -
Eastern
Ashanti

Western N. -

Ahafo -
Bono

Region

Bono East

Oti

Northern—. . . . . .

=

1T
R R
£ il 4 3
C S o -~
2528

Median Price
range per
cycle (GHS)

o o
. 2.00-2.99

3.00-3.99

4.00-4.99

. 5.00-9.99
B oo

No product




Brands of OCPs

Pharmacies

- MU= é%:C@
Price (GHS) of brands of OCPs by region and
type of outlet

OTCMSs

Oracon -
Microlut
Zinnia F

Levlite

Cilest

Lydia OCP
Yasmin -
Microgynon Fe -
Microgynon
Secure

ALL BRANDS -

I I I I I I I I I I I I I
— — o o o - o g
@ @© 173

T
()

| | |
NEELHEEZH-E‘G;SE":UW 0
Cq,,,_,oammcmom O o @ ®© O
s 2 ¢t 89 & £ cQu £ Ewuw 3
2081”2 g ge<® o ¥ 5y 2
5303 W4 E 5 >t 8%
z 0 o Z % 0 g Q
3 0 “z352

D

Region

National

Western

Central

G. Accra

Volta
Eastern -

Ashanti
Western N.

Ahafo

r 1T T 1 L

o ¥ 'S5 C L 4
=$<‘53m$$m

O c S w w
@ £ ¢ a3
(o] ». @© L -
e $5El
m *wg2g
-

S

c2

Median Price
range per
cycle (GHS)

B o
. 2.00-2.99

3.00-3.99

4.00-4.99

No product

9,



Brands of OCPs

Price (GHS) of brands of OCPs by region an‘qid type
of district

Rural district

Urban districts

Oracon
Microlut
Zinnia F

Levlite

Cilest

Lydia OCP
Yasmin -
Microgynon Fe -
Microgynon
Secure

ALL BRANDS -

Volta
Eastern -
Ashanti

National -
Central
G. Accra
Western N. -

Western

Ahafo
Bono
Bono East

T

.c'l-'

()] !h
Egmmm
£ I.IJI.I.I;
s £ -
|.(U-C j
c >t 2 @
ZgOQ_Q.

Z 5 Q

o]

Region

National
Western -
Central
G. Accra
Volta
Eastern

Oti

Northern—. . . . . .
Savannah—. .

Bono
North East

Ashanti
Western N.
Ahafo

Bono East
Upper East -
Upper West

Median Price
range per
cycle (GHS)

B -
. 2.00-2.99

3.00-3.99

4.00-4.99

No product




Key findings - OCPs

SAVANNAH
REGION

HIGHEST
AVAILABILITY

65%

WESTERN

REGIONS
LOWEST AVAILABILITY

SECURE

HIGHEST AVAILABILITY (BRAND)

]

AVAILABILITY ACROSS ALL OQUTLETS

RURAL > | PHARMACIES

URBAN > OTCMSs

AVAILABILITY AVAILABILITY

GHS 568.0

HIGHEST PRICE

GHS 2.7

MEDIAN PRICE ACROSS
ALL BRANDS

GHS 0.3

LOWEST PRICE

GHS 2.00
UPPER EAST
LOWEST PRICE

(REGION)

SECURE

LOWEST PRICE (BRAND)

YASMIN

HIGHEST PRICE
(BRAND)




03. Male Condoms

Family Planning Product




Male condoms
Sampling Metrics

Pharmacy

OTCMS 2,70'7

Modern Trade

SURVEYED SAMPLED RETAIL
OUTLETS OUTLETS

Per Plece

COST ANALYSIS UNIT
OF MEASUREMENT




Availability of male condoms by type of outlet &

region

Pharmacies

All surveyed retail outlets

OTCMSs

79.8%

Modern Trades

Not available B Available 30.5%

Regional estimates

Upper East
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66.7% \
North East
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Savannah
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Percentage of outlets (%)

Avalilability of male condoms by region and type of
outlet
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Availability of ECPs by type of outlet & district

All outlets Pharmacies OTCMSs Modern Trades

100.0 — 100.0 1 100.0 — 100.0 1
.

90.0 90.0 90.0 - 90.0
80.0 1 80.0 - 80.0 - 80.0
:\c? 70.0 - @ 70.0 - 70.0 - 70.0 H
9
o
‘:',' 60.0 - 60.0 - 60.0 - 60.0 -
2
]
o 50.0 — 50.0 50.0 50.0 -
s
(=
(]
§ 40.0 - 40.0 - 40.0 - 40.0
[«%
30.0 30.0 30.0 30.0 - @
20.0 20.0 20.0 - 20.0
10.0 10.0 — 10.0 — 10.0 @
0.0 T T T 0.0 T T T 0.0 T T T 0.0 T T T
Total Rural Urban Total Rural Urban Total Rural Urban Total Rural Urban
districts districts districts districts districts districts districts districts




Availability of brands of male condoms in all outlets
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Brands of condoms

**Other brands**: A total of 27 other brands with less than 0.1% availability




% of outlets

Availability of major brands of male condoms
by type of outlet

T

B Pharmacies [l OTCMS [ Modern trades

48.8
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Kiss Condom

Fiesta

Ebony

Durex

Contempo

Major brands of condoms




Avalilability of major brands of male condoms
by type of district

O All districts O Rural districts O Urban districts
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TOTCEe06%7
Availability of brands of male condoms by region

Regions
Greater Western
Western Central Accra Volta Eastern Ashanti North Ahafo Bono Bono East Ooti Northern Savannah North East Upper East Upper West Total
N 167 213 823 87 193 504 77 80 98 86 54 78 39 51 82 75 2,707
ECP Brands % % % % % % % % % % % % % % %

Kiss Condom

Fiesta

Ebony

Durex

Contempo L

Unidus 06 23 149 23 41 13 oo oo oo o0 s2

Masculan Das
Kondom 108 47 86 46 10 6.4 26 2.0 24 13 47
Bazuka 72 89 4 46 52 . ; 13 51 [comeemn 27 45
Nologo 96 52 29 34 83 0.4 13 g s 12 130 38 10.3 9.8 24 12.0 45
Gold Circle 156 19 63 57 36 06 67 QGO 20 85 13 45
Flame 84 42 49 46 4] 14 38
Dragon 42 19 33 31 04 22
Luex 24 23 36 05 20 22
Arise Condoms 1.8 38 4] 3.0 1.6
Rock N Roll 12 19 38 05 17
Rock On 3.0 1.4 0.6 1.0 13
Bumper 18 09 17 05 09
Protector o0 05 0.4 06
Trojan 0.6 0.5 19 0.8
Manforce 0.6 0.5 11 0.4
Skins condom 0.5 12 0.5
Exure 0.6 Y d d 0.5
Skyn condom 0.5
Be Man 42 0.4
Flex 3.0 0.4
Champion 0.6 d . ! . . J 0.4
Power Play: 0.4

Moods 0.6
Pasante 1.2
FitOne
Cheers
Lifestyle
Special Desire 0.6

Desire Condoms 12 0.4
Other brands** 18 33 15 1 31 12 26 38
ALL BRANDS _77.8 789 | o5 678 79.8 762

Other brands***: This is the combination of all other brands that were found in less than 10 retail outlets nationwide

G




Sales history of male condoms retail outlets

Bl Neversold [ Not currently selling

Reasons for never selling

Total Pharmacies OTCMSs Modern trades Decided not to sell
(N=546) (N=13) (N=50) (N=483) No consumer demand

Not permitted to sell

533

100
100
100
100

No reason provided
Stock-outs in the system

Not aware of product

80
80
80
80

Too expensive

00 200 400 600 800

100.0

% of outlets (N=53)
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© @ _
E % of outlets (N=493)
o o 8 8 8
: Reasons for not currently selling
- Waiting on new stock 585
; Stock-outs in the system 24.5
w 9 ? S S
"q'; Low consumer demand 132
g Decided not to sell again
o Low consumer preference
q6 8 S { Q Too expensive
X No reason provided
T T T T 1
0.0 20.0 40.0 60.0 80.0 100.0



Price (GHS) profile of male condoms by type
of outlet and district

G I I S 2 03 O Median price per condom (GHS)

0.0 5.0 10.0 15.0 20.0 25.0 30.0 35.0 40.0
Median retail price of all brands of s ' ' ' ' ' ' '
All outlets — { 308
male condom per each across all
Outlet type
OUtletS Modern trades —E2'7 O 30.8
OTCMSs n>° O 133
5 . 2.3
Pharmacies -~ GHS 270 Pharmacies -0 O 283
District t
OTCMs — GHS 2.00 Srries ype
Urban districts —1 { 308
Modern Trades - GHS 2.30 Rural districts _2° O 233
. . 0 Median price Minimum price < Maximum price Price range
Rural districts - GHS 200
Urban districts - GHS 2.30




Region

Price (GHS) of male condoms by region & type
of outlet

Median price of male condoms (GHS)

Modern

All Pharmacies OTCMSs trades 0.0 1.0 2.0 3.0 4.0 5.0 6.0
Upper West — 1.%’7 1.€|57 I 2.IOO I I .—é ' I I | |
Upper East o 2.00 2.33 2.00 O++ :
North East -| 1.67 1.84 e I
savannah 4 2.00 233 3.00 O—II—+—:A
Northern -{ 233 233 233 O——l |
otiH 2.00 233 233 Q—* :
Bono East o 1.67 2.00 2.67 —0——=A
Bono - 2.00 217 233 CehdA |
Ahafo - 2.00 225 O—II—Q: :
Western N. - 2.33 233 234 oO——m |
Ashanti o 2.17 2.33 2.67 < I
Eastern o 2.33 233 333 o—m———A
volta -{ 2.33 233 1.67 A—<>—* :
G.Accra - 2.33 2.33 3.47 S——A
Central -| 2,33 233 3.00 <>—*—:A
Western 4 2.33 2.33 7.50 <>_. |
National -| 2 33 233 274 O—l—A
Regional averages for: B Alloutlets (] Pharmacies 0 OTCMSs A Modern trades
National averages for: — — — Alloutlets — — — Pharmacies OTCMSs — — — Modern trades




Price (GHS) of male condoms by region & type of
district

Median price of male condoms (GHS)

All districts Rural Urban 0.0 0.5 1.0 15 2.0 25 3.0
| | | | | | |

|
Upper West - 1.67 1.67 = ; I

Upper East H{ 2.00 1.67

North East -| 1.67 167 = | |
Savannah - 2.00 2.00 m

Northern - 2.33 1.67 @ : G :

oti{2.00 2.00 - |

Bono East /| 1.67 2.00 G—+ I

g W - s o '

o ' ' h |

Western N. - 2 .33 2.33 $ L
|
Ashanti -{ 217 2.00 | 4 I

Eastern —-{ 2.33 2.00
Volta -| 2.33 217 : o—» :
G. Accra—{ 2.33 I {} I
Central o 2.33 2.00 ?—<}
Western 4 2.33 2.33 I {} :
National o 2.33 2.00 ‘—{}
Regional averages for: B  Aldistricts (] Rural districts O Urban districts
National averages for: — — — All districts — — — Rural districts Urban districts




Price (GHS) profile of brands of male condoms

Retail price per condom (GHS)

gt?s'. erilgé Mp?r?clgn g/rl|ac)é 0.0 2.3 50 10.0 15.0 20.0 25.0 30.0 350 404
| | | | | | | | | | | | | ]
**Others brands** — 50 0.5 1.7 12.0 o L ®@ o0 0 o0 o ° o oo |
Desire Condoms —| 5 13 1.7 2.0 zl I
Special Desire — 7 27 27 33 |‘o :
Lifestyle —| 7 10 10 100 ® | © ° |
Cheers — 7 17 17 23 o’or |
FitOne — 8 08 18 17 ° o o °
Pasante —| 9 35 35 35 | & :
Moods — 9 17 27 50 oopo |
Power Play — 10 27 66 83 Io ° ° Q coo |
Champion — 0 03 08 27 oo o |
Flex — 2 13 20 28 @ !
Be Man —| 2 1.0 17 23 o @b |
skyn condom —| 13 23 67 220 ©00o0 © o o ° ° |
g Exure — 15 13 2.0 32 000 |
) Skins condom — 16 6.2 7.5 9.7 I o 09 o o \
i Manforce — 17 17 27 50 ooio o |
8 Trojan — 49 67 209 308 I ° o © 0 O 00 000 000 G O 000 oo o |
% Protector —| 7 03 12 33 ° Qool oo |
o Bumper — 27 10 17 33 c‘b ° |
'g Rock On — 39 10 17 33 o@mbo o |
o Rock N Roll — 45 10 20 50 ? oo o |
m Arise Condoms —] 50 13 2.0 33 [ ° |
Luex — 59 17 47 83 ° P ° ° |
Dragon —| 77 17 27 100 o“oo 00000 0000 © |
Flame —{ 716 13 20 33 oo o |
GoldCircle -{ 136 10 17 50 u‘ro oo o |
No Logo — 21 02 10 40 xol o o |
Bazuka — 125 0.3 1.0 2.7 olo |
Masculan Das Kondom — 193 1.6 52 8.7 ooh-—-‘mco oo |
Unidus — 141 53 73 100 | o oafeocco o |
Contempo— 838 50 83 1.7 | 000 cxxmmmmfo © oo o |
Durex — 1282 33 91 16.7 [} W“OO0-0“O (-] .
Ebony o 1808 10 17 40 aubanaoo |
Fiesta—| 3881 06 23 50 -*m |
KissCondom — 1851 08 17 33 -ﬁ-o |

°o Observed price €© Median price

Overall average price per condom GHS 2.3



Pharmacies
GHS 2.30
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**Others brands**
Desire Condoms
Special Desire
Lifestyle
Cheers

FitOne
Pasante

Moods

Power Play
Champion

Flex

Be Man

Skyn condom
Exure

Skins condom
Manforce
Trojan
Protector
Bumper

Rock On

Rock N Roll
Arise Condoms
Luex

Dragon

Flame

Gold Circle

No Logo
Bazuka
Masculan Das Kondom
Unidus
Contempo
Durex

Ebony

Fiesta

Kiss Condom

Retail price per condom in Pharmacies (GHS)}

No. Min. Median Max
Obs. price Price price 0.0 2.3 5.0 10.0 15.0 20.0 25.0 30.0 35.0 40.(
| | | | | | | | | | | | | |
|
15 05 29 120 oo ooIQn ° ° ° oo
| 1
1 17 17 17 3
1
1 33 33 33 | &
7 10 10 100 $ ° o !
B B . I |
1
2 17 67 M7 ol o ° ]
9 35 35 35 | &
1
6 17 27 33 ° |‘o
1
8 27 66 83 oo o &o o
| |
1 10 10 10 Y3
7 15 20 28 oo '
. . . | ]
1
1 23 M3 220 000 ® o ° ° ]
1 13 19 26 ° ]
5 62 75 97 | oo @wo o
4 17 18 27 Olo '
. . . ]
30 67 217 283 | ° oo o oo ° o 0@ o o )
8 08 12 33 o oo
| |
18 10 17 33 afp' o
1
7 13 20 27 oo
20 10 17 50 opp 00 o !
. . . o ]
23 13 20 33 ojn ° ]
(-1 [ o o
w17 s 3 g |
’ ’ ’ |
52 13 17 33 ° o ]
56 10 17 50 o000 o ]
%4 03 10 30 ° ]
37 03 10 27 lo )
151 16 53 87 eojmen amme@uomo 00
N4 53 73 90 o owfpocco '
: : . )
. . . °°0~° @ o o
581 50 83 17 | )
1035 33 91 16.7 @ WQOOOQO 00 © |
951 10 17 40 aubanooo
271 06 23 50 *om !
A A A ]
769 08 17 33 -‘-rmo

°o Observed price €© Median price

Overall average price per condom in Pharmacies: GHS 2.3



OTCMSs

Retail price per condom in OTCMSs (GHS)}

No. Min. Median Max
G H S 2 O O Obs. price Price price 00 20 50 100 15.0 200 250 20.0 350 40
| | | | | | | | | | | | | |
o I

**Others brands** — 30 0.7 1.7 10.0 [ ] © 00 0 © o |
Desire Condoms — 3 13 1.7 2.0 |
Special Desire — 6 27 2.7 27 | 0 |
Lifestyle — | |
Cheers — 7 1.7 1.7 23 o |
FitOne — 4 0.8 15 2.0 ° |
Pasante — I
|
Moods — 3 20 33 50 t ® o
|
Power Play — 1 50 50 50 | ® |
Champion — 9 03 07 27 @ o o |
Flex — 4 13 2.0 2.7 0‘0 |
Be Man —| 12 10 17 23 oGho |
Skyn condom — 2 27 47 67 o & o |
g Exure —| 1 211 21 21 |
0o Skins condom —
T Manf 2 17 33 50 | o '
- ol o (-]
c an oTce . .. . .
(o] Trojan — I
(3} 1
- Protector — 9 03 10 20 oo |
3 Bumper — 9 1.0 1.7 2.0 [ |
'g Rock On — 32 1.0 1.7 33 o@poo o |
© Rock N Roll — 12 1.0 2.0 5.0 o o o o |
1S
m Arise Condoms —| 20 1.3 1.8 33 °oo |
Luex — 7 40 50 67 c® o
|
Dragon — 22 1.7 2.7 83 0‘00 °
|
Flame — 55 1.7 2.0 33 ‘n ) |
Gold Circle — 74 13 1.7 4.0 QOO oo |
No Logo — 107 0.2 1.0 4.0 o o |
Bazuka — 88 0.3 1.0 2.0 l |
Masculan Das Kondom —j 23 1.7 4.0 8.7 °+°0° 0“00 o o |
Unidus — nm 53 73 83 | o oodoo |
Contempo—{ 170 50 80 100 | o 00cocodeoco o |
Durex — 99 33 83 133 o ® oom 00 ‘m 0 ® 0000000 |
Ebony — 705 1.0 1.7 4.0 o‘oooo ° |
Fiesta — 1239 06 23 5.0 -m’noooo ° |
Kiss Condom — 960 1.0 1.7 3.3 *000 I

° Observed price © Median price

w —_— Overall average price per condom in OTCMSs: GHS 2.0
11
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**Others brands**
Desire Condoms
Special Desire
Lifestyle
Cheers

FitOne
Pasante
Moods

Power Play
Champion

Flex

Be Man

Skyn condom
Exure

Skins condom
Manforce
Trojan
Protector
Bumper

Rock On

Rock N Roll
Arise Condoms
Luex

Dragon

Flame

Gold Circle

No Logo
Bazuka
Masculan Das Kondom
Unidus
Contempo
Durex

Ebony

Fiesta

Kiss Condom

Retail price per condom in Modern trades (GHS)}

No. Min. Median Max
Obs. price Price price 0.0 2.7 5.0 10.0 15.0 20.0 25.0 30.0

35.0

5 2.0 33 6.0

-]
1 17 17 17 © I

|
1 78 78 78 | Q
1 23 23 23 ¢|
|
3 13 29 32 ° #
175 75 75 -3
1 23 23 23 &l
19 67 185 308 | ° ° 600 oo 0 o o000 ° °
° |
I
13 10 20 33 w@| o
7 13 20 33 % I
20 33 55 100 0 ooo 0000 ©

6 2.0 23 33

19 23 60 67
16 67 73 100 o o °

87 50 83 M7 | o0 ococm@mo o oo o

148 33 100 154 © ® 000 coeceme em ‘-nmooo °o o
152 13 20 40
371 06 27 50
22 13 20 33

° Observed price O Median price

Overall average price per condom in Modern trades: GHS 2.7




R | district
No. Min. Median Max
Obs. price Price price 0.0 J 5.0 10.0 15.0 20.0 25.0 30.0 35.0 40.(
® ] ] ] ] ] ] ] ] ] ] ] ]

Retail price per condom in Rural districts (GHS)}

N
(=}

**Others brands** — 9 0.8 1.0 10.0
Desire Condoms —| 1 1.7 1.7 1.7
Special Desire —
Lifestyle —

Cheers —

FitOne —

Pasante —

Moods — 1 5.0 5.0 5.0

Power Play —
Champion —| 6 03 0.5 1.7

Flex — 1 2.7 2.7 2.7

Be Man — 6 1.7 1.7 23

Skyn condom —
Exure —

Skins condom —

¢

3

1 8.5 8.5 8.5
Manforce — 2 1.7 1.7 1.7
Trojan — 5 194 194 233
6
1

®__o

Protector — 12 1.8 33

Bumper — 2.0 2.0 20

T
2

Brands of condoms

Rock On — 13 1.7 1.7 33 °
Rock N Roll — 5 10 23 33 ° °
Arise Condoms —] 10 1.7 1.9 33 o
Luex — 6 40 49 67 o o
Dragon — 13 17 27 83 ol‘o ° °
Flame — 32 13 17 33 o o
Gold Circle — 24 13 1.7 27 00
No Logo — 48 02 10 40 o o
Bazuka — 27 0.5 1.0 2.0 l
Masculan Das Kondom — 17 25 5.0 6.2 | o o 000 °
Unidus —| 3 67 67 83 | ® o
Contempo — 68 6.0 83 10.0 ©o0o0 °o o0
Durex —j 96 33 8.3 15.0 I O G 00 000 0008 @ a0 ® 0 ™o o
Ebony—- 308 10 17 33 oehoo o
Fiesta — 520 07 23 50 -Do’.o ® o
KissCondom —| 426 10 17 33 oq» °

w_ o Observed price € Median price
11 Overall average price per condom in Rural districts: CHS 2.0



Urban districts

Retail price per condom in Urban districts (GHS)}

No. Min. Median Max
Obs. price Price price 0.0 23 5.0 10.0 15.0 20.0 25.0 30.0 35.0 40.(
® ] ] ] ] ] ] ] ] ] ] ] ]

|
**Others brands** — 41 0.5 1.7 12.0 ®o L 000 0 00 o 00
Desire Condoms — 4 1.3 1.7 2.0 z
Special Desire — 7 27 2.7 33 bo
Lifestyle — 7 10 10 100 ® | ° °
Cheers — 7 1.7 17 23 3
FitOne — 8 08 18 17 ° oor o o °
Pasante—| 9 35 35 35 | &
Moods — 8 17 2.7 33 ooloo
Power Play — 10 27 66 83 oo ° Q coo
Champion — 4 07 10 27 < s
Flex — 1 13 20 28 °
Be Man — 6 10 1.7 23 o‘.f
Skyn condom — 13 23 6.7 22.0 ©0o00 0 ° o ° °
] Exure —| 15 13 2.0 32 000
g Skins condom — 15 6.2 7.5 9.7 I o * o o
'g Manforce — 15 1.7 2.7 5.0 oo»o °
8 Trojan — 44 6.7 21.1 30.8 I o o © 0 0 00 00 © 00 O O® 00 oo o o o o
o Protector—{ 11 03 10 13 X3
g Bumper — 26 1.0 17 33 I °
© Rock On — 26 1.0 17 33 o@pbo o
ﬁ Rock N Roll — 40 1.0 1.7 5.0 o0 o
o Arise Condoms —| 40 13 20 33 o? °
Luex — 53 17 47 83 ° o ° °
Dragon — 64 17 27 100 ° 0 00000 0000 ©
Flame — 84 13 20 33 oo o
Gold Circle — 10 17 50 -‘-ro 00 o
No Logo — 73 02 10 30 °o o
Bazuka — 98 03 1.0 2.7 OI °
Masculan Das Kondom — 176 1.6 52 8.7 ooh--—h ®o oo
Unidus — 138 53 73 10.0 | ° o-‘oooo °
Contempo—{ 770 50 83 17 ooccammmu@mo ® oo o
Durex — 186 33 9.3 16.7 I @ mc-*n_booonoooo (]
Ebony — 1500 1.0 18 40 n‘h»-no
Fiesta—{ 3361 06 23 50 . S
KissCondom —{ 1425 08 17 33 c‘-r-o

w o Observed price © Median price
11 Overall average price per condom in Urban districts: CHS 2.3



Price (GHS) of
brands of male
condoms by
region and type
of outlet

Brands of condoms

**Others brands** —
Desire Condoms —
Special Desire —
Lifestyle —
Cheers —

FitOne —
Pasante —
Moods —

Power Play —
Champion —
Flex —

Be Man —

Skyn condom —
Exure —

Skins condom —
Manforce —
Trojan —
Protector —
Bumper —

Rock On —

Rock N Roll —
Arise Condoms —
Luex —

Dragon —

Flame —

Gold Circle

No Logo —|
Bazuka —

Masculan Das Kondom —
Unidus —

Contempo —

Durex —

Ebony —

Fiesta —

Kiss Condom —

ALL BRANDS —

—

|~

a",\ «35"

c,e““a\P‘cd \lo\"a ‘e‘ a(\"

PR

'I»

Region

o“o ga""

“a“ 25° ga"’\Ne""
vt

Median Price
range per
condom (GHS)

B <200

[ 2.00-299
3.00-3.99
4.00-4.99
5.00-5.99
6.00+

No product
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d type of district

Price (GHS) of brands of male condoms by
region an

Urban districts

Rural district
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Key findings — Male condoms

9%
G. ACCRA
REGION

HIGHEST
AVAILABILITY

58%
BONO EAST

REGION
LOWEST AVAILABILITY

KISS CONDOM

HIGHEST AVAILABILITY (BRAND)

]

AVAILABILITY ACROSS ALL OQUTLETS

URBAN > | MODERN
RURAL TRADES

AVAILABILITY LOWEST AVAILABILITY

GHS 30.8

HIGHEST PRICE

GHS 2.3

MEDIAN PRICE ACROSS
ALL BRANDS

GHS 0.2

LOWEST PRICE

APPROXIMATELY

THE SAME
MEDIAN PRICE (REGION)

CHAMPION

LOWEST PRICE (BRAND)

TROJAN

HIGHEST PRICE
(BRAND)




04. Co-Packed Male Condoms + Lubricants

Family Planning Product




Co-Packed Male Condom
+ Lubricant
Sampling Metrics

Pharmacy
OTCMS

SURVEYED
OUTLETS

2,707

SAMPLED RETAIL
OUTLETS

Per Pack

3 condoms + 3 lubricants

COST ANALYSIS UNIT
OF MEASUREMENT




Availability of co-packed male condom +
lubricant

1 brand observed

6

Ebony Plus




Availability of Ebony Plus by type of outlet & region

All surveyed retail outlets

9.3%

Not available B Available

Pharmacies

\

18.5%

OTCMSs

6.4%

Modern Trades

’

2.2%

Regional estimates

Upper East
Upper West 14.6%
5.3% \
North East
2%
Northern
Savannah
7.7% 1.5%
Oti
Bono T 1.9%
10.2%
Aha1;o Bono East
2.5% 9%
Western North \g/glo;a
3.9% N\ 2%
Ashanti Eastern
3.2% 2.6%

Western /

8.4% Central
4. 7%

Greater Accra
17.7%




Percentage of outlets (%)
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40.0

30.0
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0.0

Availability of Ebony Plus by region and typeof

outlet

Western

Central

Greater
Accra

65
SNl

429

56

il
0.0 0.0 0.0

44 40

Volta

0.0 00 0.0 . 0.0

20.0

&2

Eastern Ashanti

Western Ahafo

Bono
North East

B Pharmacy [ oTcMs

Bono

0.0 0.0 . 0.0

36.4

3.0

Oti Northern Savannah

B Modern Trade

North

Upper
East East
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West




Availability of co-packed MC+L by type of outlet &
district

... Alloutlets ... Pharmacies o OTCMSs ... Modern trades
20.0 20.0 . 20.0 4 20.0
15.0 H 15.0 15.0 1 15.0 1

Percentage of outlets (%)

10.0 10.0 10.0 10.0

5.0 ; 5.0 5.0 5.0
0.0 1 0.0 0.0 | ‘ 0.0 : : @
T T T T T T T T T T T T
Total Rural Urban Total Rural Urban Total Rural Urban Total Rural Urban
districts districts districts districts districts districts districts districts




B All outlets B Pharmacies [ OTCMS Modern trades

Ebony Plus Strawberry Ebony Plus Peppermint

Availability of
variants of
Ebony Plus




Avalilability of variants of Ebony Plus by type of

Io l ° l
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Perce

3.0
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0.0

I
Total

I
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I
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©

Ebony Plus
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@

I
Total

I
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I
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All districts
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Sales history of Ebony Plus in retail outlets

B Neversold TR

Not currently selling

Total Pharmacies OTCMSs Modern trade
(N=733)

(N=680) Reasons for never selling

No consumer demand

Not aware of product

Decided not to sell

No reason provided

Not permitted to sell

Stock-outs in the system

Too expensive

00 200 400 600 800 1000

% of outlets (N=2352)

(N=2455) (N=1042)

100.0
100.0
100.0

100.0

395
38.4

80.0
80.0
80.0
80.0

60.0
60.0
60.0
60.0

Reasons for not currently selling
Waiting on new stock 52.4
Stock-outs in the system 243
Low consumer demand .7
Low consumer preference 9.7
Too expensive [l 3.9
No reason provided Wl 29
Decided not to sell again |0.0
O{O 2OI.O 4CI).O 6(5.0 86.0 1OCI).O
% of outlets (N=103)

40.0
40.0
40.0
40.0

20.0
20.0
20.0
20.0

% of outlets with no male condom co-pack

2.0
2.0
2.0
2.0




Price (GHS) profile of Ebony Plus type of
outlets & district

G I I S -I 2 °® O O Median price of condom + lubricant (GHS)

00 50 100 150 200 250 300 350 400
Median retail price of all brands of | l l l l l | | |
male condom per each across all All outlets ol O 300
outlets Outlet type
. Modern trades 0 59 $ 30.0
Pharmacies — GHS12.00 10,0
OTCMSs 0 ) 24.0
OTCMs — GHS10.00 oh ) =120 0 200
armacies .
Modern Trades — GHS15.00 7 -
District type
L 120
Rural districts — GHS10.00 Urbandistricts = O 300
Urban districts — GHS12.00 Ruraldistricts ——0——0 150
[ Median price ) Minimum priceO Maximum price Price range




Price (GHS) of Ebony Plus by region & type of outlet

Region

Median price (GHS)

Median price per pack (GHS)

All Pharmacies OTCMSs Modern trades 0.0 50 10.0 15.0 20.0 25.0 30.0
Upper West — 1O.IOO 8.|50 I I I | *I = I | | | I
Upper East —-{ 12.00 12.00 H
North East -{ 7.00 . G 1 I |
savannah 4 10.00  6.00 e © S ! I
Northern— 10.00  10.00 & ; | |
oti- 10.00 . & i ! |
Bono East - 12.00 12.00 i : :
Bono- 10.00  10.00 1O s e N I
Ahafo - 8.50 12.00 H’ﬁ ! |
Western N. -{ 10.00 10.00 | 1 : :
Ashanti-{ 10.00  10.00 & I |
Eastern o 1000 11.00 C=0 ; : :
Volta- 7.00 7.50 e 1 I .
G. Accra - 12.00 12.00
centralH 11.00  12.00 O-Ij_:‘ :
Western 4 11.70 11.00 M I
National 4 1200  12.00 Ol

Regional median price for:
National median price for: ...... Alloutlets ——— Pharmacies OTCMSs ——— Modern trades

All outlets @ Pharmacies <€ OTCMSs A Modern trades




Price (GHS) of Ebony Plus by region & type of
district

Median price (GHS)

Median price per pack (GHS)

All Rural Urban 0.0 50 10.0 15.0 20.0
| ! ! ! | ' L '
upper West | 10.00 7.00 QT . )
Upper East - 12.00 15.00 : M I
North East | 7.00 7.00 | I o
= I
Savannah -{ 10.00 8.00 n
(1] |
Northern - 10.00 . 1
n |
oti< 10.00 10.00 | .
| A '
Bono East - 12.00 G
o |
c Bono 4 10.00 é o |
'% Ahafo- 850 . G I E
m L] I
Western N. 4 10.00 11.00 % i I
Ashanti - 10.00 . G "
n |
Eastern -{ 10.00 11.00 o .
Volta-| 7.00 5.00 ﬁ 7 )
' i |
G.Accra— 12.00 ? I
Central 9 11.00 14.00 W |
Western 4 1170 15.00 | H~ |
National | 12.00 10.00 e ®

Regional median price for: B Alldistricts @ Ruraldistricts < Urban districts
National median price for: ...... a|| districts —-— Rural districts Urban districts




Price profile
of Ebony Plus

Median price
Ebony Plus: GHS 12.00

Strawberry: GHS 12.00
Peppermint: GHS 12.00

All outlets

Retail Price per pack (GHS)
25.0

Ebony Plus Peppermint —
Ebony Plus Strawberry —
All variants —

Pharmacies

Ebony Plus Peppermint —
Ebony Plus Strawberry —
All variants —

OTCMSs

Ebony Plus Peppermint —
Ebony Plus Strawberry —
All variants —

Modern trades

Ebony Plus Peppermint —
Ebony Plus Strawberry —
All variants —|

Rural districts

Ebony Plus Peppermint —
Ebony Plus Strawberry —
All variants —

Urban districts

Ebony Plus Peppermint —
Ebony Plus Strawberry —

All variants —

[0 Median price

5.0 10.0 15.0 20 30.0 35.0
1 1 l 1 1 1 1 l 1 1 1 1 l 1 1 1 1 l 1 1 1 1 l 1 1 1 1 l 1 1 1 1 l 1 1 1 1 J
- 120 200
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— e :
| 30.0
o 20.0
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/| 20.0
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0.0 0 20.0
' 24.0
L1700 :
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5.0 30.0
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15.0
15.0
15.0
12.0
™
-5 30.0
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— e :
| 30.0

Minimum priceo Maximum price

Price range



Key findings — Ebony Plus (co-packed e

condoms + lubricants

o~

18%

G. ACCRA REGION
HIGHEST AVAILABILITY

Ia

1.9%

BONO EAST

REGION
LOWEST AVAILABILITY

1 CO-PACKED

BRAND

AVAILABILITY ACROSS ALL OQUTLETS

URBAN >
RURAL

AVAILABILITY

MODERN
TRADES

LOWEST AVAILABILITY

4 GHS 30.0

HIGHEST PRICE

GHS 12.0

MEDIAN PRICE ACROSS
ALL BRANDS

GHS 3.0

LOWEST PRICE

G. ACCRA
UPPER EAST

BONO EAST
HIGHEST PRICE (REGION)

NORTH EAST

VOLTA
LOWEST PRICE (REGION)




05. Female Condoms

Family Planning product




Female condom
Sampling Metrics

Pharmacy
OTCMS

SURVEYED
OUTLETS

2,012

SAMPLED RETAIL
OUTLETS

Per Pack

COST ANALYSIS UNIT
OF MEASUREMENT




Avalilability of female condoms by type of

outlet & region

All surveyed retail outlets

/

0.6%

Not available ®Available

Pharmacies

/

1.0%

OTCMSs

0.4%

Regional estimates

Upper East
2.2%

Upper West
0%
North East

2.7%
Savannah 1N;J(;thern
2.9% 9%
Oti
Bono 599
0%
Ahafo Bono East
0% e
Western North X;lta
0% N
Ashanti Eastern
0.5% 0%
Westeron . Greater Accra
0.8% Central e

0%




Availability of female condoms by type of outlet &
district

All outlets . Pharmacies . OTCMSs

O
15 15—
O
0.5 *
4
0.0

T T T T T T T T T
Total Rural Urban Total Rural Urban Total Rural Urban
districts districts districts districts districts districts

rcentage of outlets (%)

P
o
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Avalilability
of major
brands of
female
condoms
by type of
outlet

o

I All outlets B Pharmacies [ OTCMS

Cupid

FC2




Avalilability of brands of female condoms by type of
district

Cupid FC2

All districts

Rural districts

2
: Lo<)
& %47 04 Urban districts

age of outlets (%)

T T T 0.0 T T T
Total Rural Urban Total Rural Urban




Sales history of female condoms in retail outlets

% of outlets with no Female condoms

100.0

80.0

60.0

40.0

20.0

2.0

Total
(N=1999)

B Never sold

100.0

80.0

60.0

40.0

20.0

2.0

B Not currently selling

Pharmacies
(N=890)

100.0

80.0

60.0

40.0

20.0

2.0

OTCMSs
(N=1109)

Reasons for never selling
No consumer demand
Decided not to sell
Not aware of product
Stock-outs in the system
No reason provided

Too expensive | 0.8
Not permitted to sell | 0.4 |

76.8

00 200 400 600 800

Reasons for not currently selling
Low consumer demand

Low consumer preference
Decided not to sell again

Stock-outs in the system

Waiting on new stock
No reason provided 2.0

100.0

% of outlets (N=1898)
683
I T T T T 1
0.0 200 40.0 600 80.0 100.0

% of outlets (N=101)




Price (GHS) profile of female condom by
type of outlet & district

Median price of condom + lubricant (GHS)
00 50 10.0 15.0 20.0 25.0 30.0 35.0 40.0

GHS 18.00 AIIoutIetsI — =‘8|'° — $4o.o

Median retail price of all brands of Outlet type
4.
female condom across all outlets OTCMSs . é 7.0

Pharmacies =25.0 { 40.0
Pharmacies — GHS 25.00 District type
OTCMs — GHS 25.00 Urban districts =25.0 { 40.0
- Rural districts i $ 40.0
Rural districts - GHS 6.00
Urban districts — GHS 25.00 [] Median price O Minimum price {) Maximum price Price range




Price profile of
brands of
female condoms
by type of outlet
& district

GHS 18.00

Median price

FC2:
Cupid:

GHS 19.00
GHS 5.00

All outlets

Retail Price per pack (GHS)
20

0.0 5.0 10.0 15.0 25.0 30.0 35.0 40.0 450 50.0
I 1 1 1 1 I 1 1 I 1 I 1 1 1 1 I 1 1 1 1 I 1 1 1 1 I 1 1 1 1 I 1 1 1 1 I 1 1 1 1 I 1 1 1 1 I
19.0
FC2 9 - O 400
Cupid O— . O 400
All variants  — O 40.0
Pharmacies
FC2 3 200 40.0
37. ’
Cupid —D—g 40.0
25.0
All variants — . O 40.0
OTCMSs
FC2 77‘%
4.0':} -
Cupid — — co
45,
All variants — —D—O 7.0
Rural districts
125
FC2 - 0 & 0 & 180
Cupid —0O— = © 400
All variants — [— O 40.0
Urban districts
225
FC2 - 0 = $ 400
Cupid — £} 350
25.0 2
Al variants — . & 400

0 Median price

Minimum price

O Maximum price

Price range




Key findings - Female condoms

5.9% | sono CUPID 4 GHS 40.0

OTl CVHE'Z';(ERN NORTH HIGHEST AVAILABILITY (BRAND)
REGION EASTERN HICHESTPRICE
HIGHEST BONO EAST

AILAEILINY NO AVAILABILITY G H S -|8 0
[ ]

MEDIAN PRICE ACROSS
ALL BRANDS

RURAL > | PHARMACIES
URBAN > OTCMSs GHS 2.0

AVAILABILITY AVAILABILITY LOWEST PRICE

AVAILABILITY ACROSS ALL OUTLETS




06. Implants

Family Planning product




Implants
Sampling Metrics

Pharmacy
OTCMS

SURVEYED
OUTLETS

2,012

SAMPLED RETAIL
OUTLETS

Per Implant

COST ANALYSIS UNIT
OF MEASUREMENT




Availability of implants by type of outlet &
reg iO n Regional estimates

All surveyed retail outlets Pharmacies Upper East
Upper West 0%
/ 2.2%
North East
/ 5.4%
o Northern
0.1% Savansrj;\; - ey
Oti

Bono b 0%

0.3% 9
03 (0] 0%
OTCMSs \
Ahafo Bono East
/ 0% oy 0%
Western North X;Ita
0% A ' N
0.3% Ashanti ‘* Eastern
0% 0%
Not available mAvailable
Western Greater Accra

0% Centc;:c)\/l 0%
(o]




Availability of implants by type of outlet & district

All outlets . Pharmacies . OTCMSs

@

0.8%

ntage of outlets (%)

&

0.5 0.5
| ‘ 0.0 ' 0.0 | |

Perce

T T T T T T T T T
Total Rural Urban Total Rural Urban Total Rural Urban
districts districts districts districts districts districts




Availability
of major
brands of
implant by
type of
outlet

B All outlets B Pharmacies [ OTCMS

Jadelle

Implanon NXT

> Ny



Avalilability of brands of implants by type of district

Jadelle Implanon NXT

All districts

Rural districts

rcentage of outlets (%)

Urban districts

P

T T T 0.0 T T T
Total Rural Urban Total Rural Urban




% of outlets with no Implants

Sales history of implants retail outlets

B Never sold

100.0

80.0

60.0

40.0

20.0

2.0

Total
(N=20006)

100.0

80.0

60.0

40.0

20.0

2.0

B Not currently selling

Pharmacies
(N=898)

100.0

80.0

60.0

40.0

20.0

2.0

OTCMSs
(N=1108)

Reasons for never selling
No consumer demand
Not permitted to sell
Decided not to sell

Not aware of product

No reason provided [l 2.1
Stock-outs in the system 1.7

50.8

Too expensive | 0.5
I T T T T
0.0 200 400 60.0 800

Reasons for not currently selling

Low consumer demand
Decided not to sell again

No reason provided

Waiting on new stock

Stock-outs in the system

1
100.0

% of outlets (N=1998)
50.0
125
125
I T T T T 1
0.0 200 400 ©60.0 80.0 100.0

% of outlets (N=8)




Price (GHS) profile of implants type of outlet

& district
GHS 12.50

Median retail price of all brands of
iImplants across all outlets

Pharmacies — GHS15.00
OTCMs — GHS10.00
Rural districts — GHST17.50
Urban districts — GHST10.00

Median price of condom + lubricant (GHS)

0.0 5.0 100 150 200 250 300 350 400
1 | | | | | | | |
All outlets —EILO 20.0
Outlet type
OTCMSs 0>° { 20.0
Pharmacies {:}111;5'90
District type
Urban districts {:}1'?690

Rural districts

] Median price

0<% 200

Minimum price O Maximum price

Price range




Price profile of
brands of implants
by type of outlet &
district

GHS 12.50

Median price

Jadelle:
Implanon NXT:

GHS 10.00
GHS 20.00

25.0

All outlets
Retail Price per pack (GHS)
0.0 5.0 10.0 15.0 20.0
| | | | | J
, 20.0
Implanon NXT — L} 20.0
10.0
Jadelle (m & 150
125
All variants — /N O 20.0
Pharmacies
Implanon NXT —
_ 15.0
Jadelle €L} 150
_ 15.0
All variants — £LP 150
OTCMSs
20.0
Implanon NXT — ﬂ» 20.0
_ 10.0
Jadelle — £} 100
10.0
All variants — 0 O 20.0
Rural districts
. 20.
Implanon NXT — € 20.0
125
Jadelle — I O 150
17.5
All variants — $ 200
Urban districts
. 10.0
Implanon NXT — €} 100
10.0
Jadelle — <C} 10.0
A . 10.0
All variants — £} 100

0 Median price

Minimum price

O Maximum price

Price range




Key findings - Implants

57% |12 BRANDS 4 GHS 20.0

EQUALLY AVAILABLE (BRAND)
SAVANNAH
REGION REGIONS HIGHEST PRICE

HIGHEST NO AVAILABILITY

AVAILABILITY G HS 12.50

MEDIAN PRICE ACROSS
ALL BRANDS

RURAL > | PHARMACIES
URBAN ~ OTCMSs GHS 10.0

AVAILABILITY AVAILABILITY LOWEST PRICE

PHARMACIES >

OTCMSs RURAL > URBAN
PRICE (OUTLETS) PRICE (TYPE OF DISTRICTS)

AVAILABILITY ACROSS ALL OQUTLETS




07. Intrauterine Devices (IUDs)

Family Planning product




Intrauterine
Device (IUD)
Sampling Metrics

Pharmacy
OTCMS

SURVEYED
OUTLETS

2,012

SAMPLED RETAIL
OUTLETS

Per lUD

COST ANALYSIS UNIT
OF MEASUREMENT




Availability of IUD by type of outlet & region

Regional estimates

All surveyed retail outlets

/

0.1%

Not available mAvailable

Pharmacies

/

0.2%

OTCMSs

0.0%

Upper West
0%

Savannah
0%

Bono
0%

Ahafo
0%

Western North

0%

Ashanti
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0%
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[
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\
North East

0%

Northern
1.9%

Oti
0%
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0%
Volta
0%

8

N\

Eastern
0%

Greater Accra
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Avalilability of IUD by type of outlet & district

All outlets Pharmacies | OTCMSs

104 10 104

0.5 0.5 0.5

Percentage of outlets (%)

0.0 ‘ | ‘ 0.0 0.0
T T T T T T T T T
Total Rural Urban Total Rural Urban Total Rural Urban
districts districts districts districts districts districts




B All outlets [ Pharmacies [ OTCMS

Availability
of major
brands of
lUD by
type of
outlet

o o

Mirena IUD Lydia IUD




Avalilability of brands of IUDs by type of district

Mirena IUD Lydia IUD

All districts
Rural districts

Urban districts

ge of outlets (%)

T T T T T T
Total Rural Urban Total Rural Urban




% of outlets with no IUD

Sales history of IUD in retail outlets

Bl Neversold [ Not currently selling

Total Pharmacies OTCMSs .
(NZZO-IO) (N:897) (N:'H'IB) Reasons for never Selllng

No consumer demand
Not permitted to sell
Decided not to sell
Not aware of product
No reason provided 1.6
Stock-outs in the system 15
Too expensive | 0.6 |

100.0
100.0
100.0

48.8

80.0
80.0
80.0

00 200 400 600 800

60.0
60.0
60.0

Reasons for not currently selling
Low consumer demand

40.0
40.0
40.0

Low consumer preference

No reason provided

Stock-outs in the system
Decided not to sell again

20.0
20.0
20.0

Waiting on new stock

100.0

% of outlets (N=10)

2.0
2.0
2.0

% of outlets (N=2000)
50.0
10.0
10.0
I T T T T 1
0.0 20,0 400 ©60.0 800 1000



Price (GHS) profile of IUD in retail outlets

Each brand
available in only 1

outlet

Mirena IUD Lydia IUD
GHS 2,513.00 GHS 12.00




Key findings - IUD

1.9% 14 BRANDS
’ NORTHERN EQUALLY AVAILABLE (BRAND)

REGIONS
ElGEEEIS?N NO AVAILABILITY

AVAILABILITY

RURAL = | PHARMACIES
URBAN > OTCMSs

AVAILABILITY AVAILABILITY

AVAILABILITY ACROSS ALL OUTLETS




08. Injectables

Family Planning product




Injectable
Contraceptives
Sampling Metrics

Pharmacy
OTCMS

SURVEYED
OUTLETS

2,012

SAMPLED RETAIL
OUTLETS

Per vial

COST ANALYSIS UNIT
OF MEASUREMENT




Availability of Injectables by type of outlet & ~
region

Regional estimates
All surveyed retail outlets Pharmacies Upper East
Upper West 25%
. 8.9% W\
North East

| 4

43.2%

Northern

8.1% Savannah
20% 30.2%
B Oti
ono — o
505% OTCM S 1.5%
S
Ahafo Bono East

71%

' 2%

Western North Yg{!/:a

12.8% \
G shanti . o
4% Ashanti aste
5.2% 1.5%
Not available mAvailable Western
o Greater Accra

4% Central e

2.5%




Availability of injectable contraceptives by region
& type of outlet

Percentage of outlets (%)

80.0

60.0

40.0

20.0

o
o

100.0

100.0

40.0

1.1

10.4
7 59 6.5 56
23
0o 20 o9 .o.o .o.o 05 0.0 -o.o
-

Western Central Greater Volta Eastern Ashanti Western Ahafo Bono Bono Oti Northern Savannah North Upper Upper
Accra North East East East West

B Pharmacy [ oTtCcMms




Availability of injectables by type of outlet & type of district

All outlets Pharmacies OTCMSs
15.0 15.0 15.0

S

2

o

3

:O: 10.0 10.0 10.0

()]

2 8.8%

g 8.1%

& '@
50 @ 504 5.0 1
0.0

0.0

0.0

T T T T T T T T T
Total Rural Urban Total Rural Urban Total _Ruqal [ergn
districts districts districts districts districts districts
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Availability of brands of injectables

5.5%

Availability

5.2%

Intra-muscular
injectables

0.7%

Sub-cutaneous
self injectables

ALL BRANDS

ALL IMs

DMPA Depo (IM)
DMPA Mygesty (IM)
Sayana Press (SC)
Noristerat (IM)
Norigynon (IM)




Availability of brands of injectable by type of
outlet

B Alloutlets [ Pharmacies [ OTCMSs

@

|i 1.0%
o-8°/t 00-7% 0.7%
0.3% 0.3%
Alo.0% 0.1%0. 0% " 4

| ALLBRANDS | | ALL IMs | | DMPADepo (IM) | |DMPA Mygesty (IM)| | Noristerat (IM) | | Norigynon (IM) | | Sayana Press (SC) |

Brands of Injectable contraceptives
NOTE: IM= Intra-muscular injectables; SC: subcutanoeus injectables

® ®




Availability of brands of injectable by type of
district

AAII districts A Rural districts A Urban districts

0,
8.8% B8.5%
6.7%
5.5%
5.2%
4.5% 4.4%
4%
3.7%
2.1%
1.2%
0.8% 0.7% o
0.5% o 0.6%
’ °-3: %o'ﬁ /‘9-3: % 0.1%0.2%0.1%
| ALLBRANDS | | ALL IMs | | DMPADepo (IM) | |[DMPA Mygesty (IM)] | Noristerat (IM) | | Norigynon (IM) | | Sayana Press (SC) |

Brands of Injectable contraceptives
NOTE: IM= Intra-muscular injectables; SC: subcutanoeus injectables




Sales history of injectable in retail outlets

B Never sold

0 Total Pharmacies
> - -
2 1000-g=190) 100.0-g\=220)
a

v

)

®

| S

c

S 800 80.0
¥

9

9

©

© 60.0 60.0
e

c

o

e

- 40.0 40.0
=

3

()]

v

= 200 20.0
=)

o

Y

o

(=]

N 0.0 0.0

B Not currently selling

OTCMSs
(N=1075)

Reasons for never selling
No consumer demand
Not permitted to sell
Decided not to sell

Not aware of product

No reason provided 2.6
Stock-outs in the system 1.4
Too expensive | 0.4

49.7

I T T T T
0.0 200 400 0.0 800

Reasons for not currently selling
Low consumer demand
Waiting on new stock
Stock-outs in the system
Low consumer preference
Decided not to sell again

No reason provided

1
100.0

% of outlets (N=1870)
355
323
65
I T T T T 1
0.0 200 400 60.0 800 100.0

% of outlets (N=31)

¥



Price (GHS) profile of injectables

GHS 8.00

Median retail price of all brands of
Injectables per vial across all outlets

Pharmacies
OTCMs

Rural districts
Urban districts

Median price per vial (GHS)

0.0 10 10.0 50.0 150.0
| | | | |
8.0
All outlets "  169.0
Outlet type
OTCMSs o2 O 250
GHS 10.00 Pharmacies >0  169.0
GCHS 5.00 District type
Urban districts 0 2.0 O 169.0
GCGHS 7.00 Rural districts o2 $ 99.0

GHS 9.00

O Median price

Minimum price Maximum price

Price range




Price profile of injectable by type of outlet &
region

Median price (GHS)

Median price per vial of injectable (GHS)

All Pharm. OTCMSs 0.0 5.0 10.0 25.0 50.0 100.0 200.0
Upper West — 5.IOO 5.(|)O I I {I} I : | | | |
upperEast-| 10.00  10.00 O |
North East — 7.00 5.00 M
Savannah-{ 5.00 4.00 M: |
Northern —| 5.00 5.00 {} I I
i L
Bono East — 9.00 45.00 M
¢ Bero| 9900 9900 L "
@ Ahafod 9500 9500 | o
% Western N. - 10.00 10.00 : *
Ashanti4{ 10.00 10.00 W
Eastern-| 64.00 64.00 I I o
Volta-{ 600  6.00 | : :
G.Accra-{ 10.00 10.35 H
Central{ 500  5.00 H : :
Western—|  20.00 72.50 | C—
National{ 8.00  10.00 2 —" —
Regional median price (GHS)in: B Alloutlets @ Pharmacies < OTCMSs
National median price (GHS) in: _ _ _ || outlets ——— Pharmacies OTCMSs




Price profile of injectables by type of district &
region

Median price (GHS)

Median price per vial of injectable (GHS)

All Rural Urban 0.0 5.0 10.0 25.0 50.0 100.0 200.0
Upper West — 5.(|)O 5.(I)O I | <HI I I | | | |
UpperEast 10.00  10.00 | ]
NorthEast-{ 7.00 7.00 * :
Savannah-| 500 10.00 H‘
Northem-| 500  5.00 104 I
s L
Bono East 9.00 8.00 I Hw
¢ Boo 9900 99.00 L -
‘qE;. Ahafo 4 95.00 1 {}
®  Western N. - 10.00 15.00 %H
Ashanti{ 10.00  3.50 0_|—=—-l<>
Eastern | 64.00 I I {}
Voltaq4 600  6.00 u : :
G.Accra- 10.00 I I {}
Central{ 500  7.00 o I
Western-{ 20.00 | G
National{ 800  7.00 O=ill=>
Regional median price (GHS) in: B All districts @ Rural districts < Urban districts
National median price (GHS) in: _ _ _ || gistricts ——— Rural districts Urban districts




Price profile of brands of injectables by type
of outlet

G I I S 8 o O O Retail price of injectables (GHS)

, o 0 50 100 250 500 100.0 200.(
Median retail price of all ! ! ! ! ! ! !

brands of injectable per vial Sayana Press (SC) — O— @ 200
across all outlets Norigynon (IM) — |0
Noristerat (IM) - O o, Al @ <00
GHS 9.0 DMPA-Mygesty (IM) 9 - @ 500
Intra-muscular DR (L) =) O m— @
injectables ALL IMs — O 1 @ =
ALL BRANDS — O (1 - @

GHS 500 Bl Median price ©Q Minimum price€y Maximum price

Sub-cutaneous
self injectables

Price range

NOTE: IM= Intra-muscular injectables; SC: subcutanoeus injectables




Price profile of brands of injectable by type
of outlet

Pharmacies
Retail price of injectables (GHS)
(0] 50 10.0 25.0 50.0 100.0 200.0
| | | | | | |
8.8
Sayana Press (SC) (e, i @ 20.0
Norigynon (IM)
. 44
Noristerat (IM) @ e o ¢ 20.0
4.
DMPA-Mygesty (IM) (@ i @ 120.0
DMPA-Depo (IM) - o 240 ¢ 1690
ALL IMs- o =’ ¢ 1690
235
ALL BRANDS (@, L @ 169.0
OTCMSs
Retail price of injectables (GHS)
(0] 50 10.0 250 50.0 100.0 200.0
| | | | | | |
6.2
Sayana Press (SC) - O;I—Q 10.0
Norigynon (IM) Bso
Noristerat (IM) o
1.
DMPA-Mygesty (IM) (@ i ¢ 250
7.5
DMPA-Depo (IM) O i 9 20.0
ALL IMs - (@, i 50 9 25.0
ALL BRANDS o i ’8 @ 250
. Mean price O Minimum price 0 Maximum price Price range

NOTE: IM= Intra-muscular injectables; SC: subcutanoeus injectables




Price profile of brands of injectable by type of
outlet and district

Rural districts

Retail price of injectables (GHS)
10.0

(0] 5.0 25.0 50.0 100.0 200.0
| | | | | | |
Sayana Press (SC) i o> ¥ 100
Norigynon (IM) 4] 2@
Noristerat (IM) - [+ ] 38
DMPA-Mygesty (IM) - o m’ @ 250
DMPA-Depo (IM) - o e ¢ 990
ALL IMs - o - ¢ 290
ALL BRANDS - (@, i 27 ¢ 99.0
Urban districts
Retail price of injectables (GHS)
(0] 10.0 25.0 50.0 100.0 200.0
| | | | | | |
Sayana Press (SC) o L 22 @ 20.0
Norigynon (IM) <] 23
Noristerat (IM) O T 647 ¢ 20.0
DMPA-Mygesty (IM) o el @ 1300
DMPA-Depo (IM) @ i 222 9 169.0
ALL IMs O i 24 9 169.0
ALL BRANDS - o SRR ® 1620

. Mean price O Minimum price ‘ Maximum price Price range

NOTE: IM= Intra-muscular injectables; SC: subcutanoeus injectables




Key findings- Injectables

. 1 BRAND
43% AVAILABILITY (BRAND) t GHS 169.00
Eg@;?HNERN 0% HIGHEST AVERAGE PRICE
AVAILABILITY OTI REGION GHS 8.00

LOWEST AVAILABILITY
AVERAGE PRICE ACROSS
ALL BRANDS

pHARMACIEs | RURAL >
> OTCMS URBAN ‘ GHS 2.00

AVAILABILITY AVAILABILITY LOWEST AVERAGE PRICE

GHS 99.00

BONO REGION
HIGHEST PRICE
(REGION)

AVAILABILITY ACROSS ALL OQUTLETS

*- INCLUDES PREMIUM BRAND




09. Sanitary Pads

Hygiene

G



Sanitary pads
Sampling Metrics

T



Availability of sanitary pads by type of outlet &

region

All surveyed retail
outlets

Pharmacies

74.0%

75.8%

Modern Trades

Not available B Available

OTCMSs

40.3%

Corner shops

VSIS = Nl
" = = = =
~

~ J

Regional estimates
Upper East
Upper West 65.5%
69.5% \
North East
67.7%
Savannah —_ ;lg;:/hern
73.7% 7o
Oti
Bono & T 690%
77.1%
Ahafo
Bono East
ZeLE ' 69.4%
Western North \.7/§ Ié;’
71.4% N ’
Ashanti Eastern
67.7% 73.7%
Weg;c%r; / Greater Accra
070 Central 81%

70.5%




Avalilability of sanitary pads by region and

tvpe of outlet

% of outlets

B Pharmacy | OTCMS || Modern Trade B Corner shop

100.0

100.0100.0 100.0100.0 100.0

976 986

Western Central Greater Accra Volta Eastern Ashanti Western North

100.0 100.0100.0 100.0100.0 100.0 100.0100.0 100.0

Northern Savannah North East Upper East

Bono Bono East

e

|

100.0100.0

50.0
281

Ahafo

100.0
7

96.
555
20.0

Upper West

C2527



Percentage of outlets (%)

Availability of sanitary pads by type of outlet &
district

All outlets Pharmacies OTCMSs Modern Trades Corner shops

100.0 100.0 100.0 100.0 100.0 - 98.6%Mo7 79,
. (o)
. (o)
(o)
95.8%N94 4%
90.0 - 90.0 - 90.0 - 90.0 - 90.0 -
80.0 - 80.0 - 80.0 - 80.0 80.0 —
75.8%
74.0%
70.0 70.1% 70.0 — 70.0 — 70.0 — 70.0 —
60.0 - 60.0 - 60.0 - 60.0 - 60.0 -
54.8%
50.0 - 50.0 - 50.0 - 50.0 50.0
40.0 40.0 400- #40.3% 40.0 40.0 -
30.0 - 30.0 - 30.0 - 30.0 30.0 1
26.1%
20.0 20.0 20.0 20.0 20.0
10.0 10.0 10.0 10.0 10.0 -
0.0 0.0 0.0 0.0 00

T T T T T T
All Rural Urban All Rural Urban

T T T T T T T T T
All Rural Urban All Rural Urban All Rural Urban

G



Availability of brands of sanitary pads

60.3%

Yazz

43.7%

Softcare

38.4%

Propa

16.2%

Always

Yazz
Softcare
Propa
Always
Blessing
***Others brands
NeXxt secret
Cute woman
FayteXx
Forever Easy
Kotex

Icona London
Pretty lady
Reflo

4 Star

Ultrex

Sweet lady
Ohema
Momo
Blimey

LTI RN LR RLRIRIEIILNO 60.3%
EEIEETETTERIRTIRITRILIILIINO 43.7%
EEIEEITTEITEIITEIILEIILIITD 38.4%

Eo=mooooenal0 16.2%

IO 9.8%

R0 ::; 88 other
2 S non-listed

0 3.6%
S s brands

TO 2.5% 5 3%
o 2.1% °
D 1.3%

D 1.2%

D 1.2%

D 0.9%

D 0.9%

D 0.7%

D 0.7%

0 0.6%

D 0.6%
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Availability of brands of sanitary pads by type of outlet

I Pharmacies OTCMS Modern trades [ ] Corner shops

83.1% @

19.8%
e

Yazz Softcare Propa Always Blessing

Major brands of sanitary pads




Availability of brands of sanitary pads by type of district

A All districts A Rural districts Urban districts

60.3% 62.3%
o o

55.5%
51.0%

43.7%

40.6% 38.4% 39.8%
34.9%

21.0%
16.2%

5.1%

o

15.1%

9.8%
7.5%

Yazz Softcare Propa Always

Blessing

Major brands of sanitary pads




Availability of brands of sanitary pads by region

Regions
Greater Western Bono North Upper Upper

Western Central Accra Volta Eastern Ashanti North Ahafo Bono East Oti Northern Savannah East East West Total
N 241 305 1,062 126 334 708 119 111 153 121 94 13 95 929 113 105 3,899
Sanitary pads brands % % % % % % % % % % % % % % % % %
Yazz 47.7 58.0 70.2 73.0 650 55.4 61.3 577 63.4 587 649 575 50.5 41.4 51.3 32.4 60.3
Softcare 36.1 51.1 392 46.0 470 39.4 555 36.0 36.6 463 574 487 60.0 60.6 50.4 48.6 437
Propa 415 44.6 382 16.7 329 472 52.9 342 60. 46.3 19.1 9.7 26.3 1.1 17.7 52.4 38.4
Always 5.8 89 36.0 7.9 10.5 13.8 6.7 36 78 7.4 3.2 15.0 3.2 1.0 4.4 4.8 16.2
Blessing 6.6 2.6 0.1 0.0 0.9 26.6 39.5 288 85 355 1.1 53 4.2 14.1 2.7 1.9 9.8
Next Secret 9.1 39 3.0 0.8 7.2 4.1 0.8 99 275 5.0 0.0 0.9 3.2 1.0 6.2 1.4 52
Cute Woman 1.7 10.8 51 4.0 10.8 0.1 0.0 0.0 0.0 0.0 53 0.9 0.0 0.0 0.0 0.0 3.6
Faytex 0.4 1.0 6.5 7.1 4.2 0.3 0.8 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.0 2.6
Forever Easy 1.7 1.6 3.0 0.8 2.1 4.5 1.7 0.9 1.3 5.8 1.1 1.8 1.1 0.0 0.9 0.0 2.5
Kotex 1.7 0.7 5.6 32 1.2 0.3 0.8 0.0 0.0 0.0 0.0 2.7 0.0 0.0 0.0 2.9 2.1
Icona London 1.2 1.0 1.5 0.8 3.3 1.0 1.7 0.0 0.7 1.7 0.0 0.9 1.1 0.0 0.9 1.9 1.3
Pretty lady 0.4 1.3 0.7 0.0 3.0 2.1 0.8 2.7 0.7 2.5 0.0 1.8 0.0 0.0 0.0 0.0 1.2
Reflo's 0.4 1.0 1.2 1.6 1.8 0.8 0.0 09 | 00 0.8 0.0 2.7 2.1 0.0 0.0 6.7 12
Ultrex 0.0 0.0 2.3 0.0 1.5 0.6 0.8 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.9
4 Star 2.5 0.3 0.3 9.5 1.5 0.0 0.8 0.0 0.0 0.8 53 0.0 0.0 0.0 0.0 0.0 0.9
Ohema 1.2 1.3 0.8 0.0 0.9 0.0 0.0 0.0 0.0 0.8 1.1 0.9 0.0 0.0 0.0 6.7 0.7
Sweet lady 0.4 3.3 0.6 0.0 2.1 0.0 0.0 0.0 0.0 1.7 0.0 0.0 0.0 1.0 0.0 1.0 0.7
Momo 0.0 0.0 0.0 0.0 0.0 1.1 0.0 0.0 0.0 9.1 0.0 4.4 1.1 0.0 0.0 0.0 0.6
Blimey 0.8 1.6 0.2 0.0 0.6 0.6 0.0 09 0.7 1.7 0.0 2.7 0.0 0.0 0.0 0.0 0.6
*** Other brands 5.0 4.6 7.4 11.1 7.2 3.2 3.4 09 59 5.8 4.3 4.4 2.1 0.0 2.7 5.7 53
ALL BRANDS 64.3 731 85.5 80.2 77.2 70.6 7.4 7.2 78.4 702 70.2 76.1 74.7 70.7 65.5 69.5 75.8

Other brands***: This is the combination of all other brands that were found in less than 20 retail outlets nationwide
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Sales history of sanitary pads in retail outlets

B Never sold Not currently selling Reasons for never selling
Total Pharmacies OTCMSs Modern trades Corner shop Decided not to sell 7.8
(N=945) (N=234) (N=665) (N=29) (N=17) No consumer demand

100
100
100
100
100

No reason provided
Stock-outs in the system
Not permitted to sell
Not aware of product

80
80
80
80
80

Too expensive
T

T T T 1
0.0 20.0 40.0 60.0 80.0 100.0
% of outlets (N=555)

60
60
60
60
60

Reasons for not currently selling

% of outlets with no sanitary pads

Low consumer demand 31.0
Waiting on new stock 28.7
g g g g S . .
Decided not to sell again 215
Stock-outs in the system 17.4
Low consumer preference 10.3
B Q Q Q 9 No reason provided 6.4
Too expensive | 31
T T T T 1
0.0 20.0 40.0 60.0 80.0 100.0
% of outlets (N=390)
o - o - o -~ o - o -




Price profile of sanitary pads by type of

outlet and district

GHS 1.40

Median retail price of all brands of
sanitary pads per pad across all

outlets

Pharmacies
OTCMs
Modern Trades
Corner shops

Rural districts
Urban districts

GHS 1.60
GHS 1.50
GHS 1.40
GHS 1.30

GHS 1.30
GHS 1.40

Median price per sanitary pad (GHS)
50

0.0 10.0
l l l
14
All outlets - $ 82
Outlet type
1.3
Corner shops —1 O 4.8
1.4
Modern trades n O 7.1
1.5
OTCMSs . O 57
) 1.6
Pharmacies 1 O 82
District type
. ae 1.4
Urban districts :1 3 O 8.2
Rural districts —00- O 6.4

Minimum price ¢ Maximum price
[J Median price Price range




Region

Price (GHS) of sanitary pads by region & type of

outlet

Median price per sanitary pad (GHS)

Modern
All Pharmacies OTCMSs trades  Corner shops 1.0 1.2 1.4 1.6 1.8 2.0
Upper West —| 1.&5 1.LI:'O I I 1.&5 I | ' : IQ ® | | | | I
Upper East -{ 1.33 1.42 1.25 v_*_Q_e | I
North East 4 1.25 1.67 1.25 & : @ —® I
Savannah 125 1.65 125 v : — : @ .
Northern 4 1.33 1.67 1.25 \a a— = A —@
oti- 133 155 133 % - O>—0 | |
Bono East | 1.25 125 125 52 . 03 [ |
Bono - 1.34 1.54 133 F——P—Q ' |
Ahafo - 1.33 1.50 125 v B———0 : :
Western N.4 136 1.50 136 ﬁ—l—i—(} : |
Ashanti -{ 1.33 1.50 125 Vv & Qo
Eastern o 1.42 1.50 1.33 *F_\!(_A_O : |
Volta | 1.42 1.50 142 Jx — : :
G. Acera - 1.50 1.67 1.42 | WV VAT —@
Central | 1.42 1.50 133 * i Q : :
Western -| 133 1.50 136 A B-—= o |
National -{ 1.42 1.62 1.33 *—A i 0 ‘ |
Regional averages for: B Alloutlets (] Pharmacies <> OTCMSs A Modern trades V  Corner shops
National averages for: ssmusi A| outlets — — — Pharmacies OTCMSs Modern trades — — — Corner shops




Region

Price (GHS) of sanitary pads by region & type of
outlet

Median price per sanitary pad (GHS)

All districts Rural districts Urban districts 1.0 11 1.2 13 1.4 15 1.6
Upper west {125 125 I | | | 9] | | | n |
Upper East -| 1.33 125 —m< I
North East - 1.25 1.25 O] : E
Savannah o 1.25 1.25 G | "
Northern - 1.33 1.25 @ * (">
oti - 1.33 1.33 (© ] :'i
Bono East - 1.25 1.38 0 : @ E
Bono 4 1.34 1.33 -—O
Ahafo- 133 125 —= :
Western N. | 1.36 1.36 | ._é
Ashanti 4 1.33 1.27 @ * é
Eastern o .42 1.38 | ._é
Volta 4 1.42 1.39 : 0—{"}
G. Accra - 1.50 | i G
Central - 1.42 1.33
Western - 1.33 1.36 E
National | 1.42 133 —=

Regional averages for: B Alldistricts <) Rural districts <> Urban districts
National averages for: ssmsmi Al districts — — — Rural districts Urban districts




Price profile of brands of sanitary pads

Retail price per sanitary pad (GHS)

No. Min. Median Max
obs. price Price price 0.0 1.4 20 6.0 8.0 10.0
| | | | | L | N N | N | N |
***. Other brands — 295 0.2 1.2 6.8 @ omcﬁlouoooo @ PODAVOD 00 O DO o coo 0ooo o ]
Blimey — 22 0.6 1.1 19 oo Jo o .
Momo — 25 0.6 1.0 1.2 o ool .
% Sweet lady — 28 0.8 1.0 12 o« o | .
© Ohema — 28 0.6 12 25 000 oaPloo 0 0 o )
Qo 4 Star — 34 0.8 1.0 1.4 ou@eo | .
> Ultrex =— 46 1.2 2.2 35 ° t:)OOOmooo¢oooo ° .
E Reflo's — 47 0.6 1.2 1.6 oooooeo'ocm |
= Pretty lady — 47 0.9 13 1.7 oooo@poan .
€ Iconalondon — 55 0.6 12 19 oamoo o) po o oo .
> Kotex = 100 0.7 1.8 36  wompoco oomo 00w @ o )
Y Forever Easy — 107 1.0 13 19 cco@mo o .
(o) Faytex — 106 1.4 22 3.1 $o0o0eoa@momoe o .
T Cute Woman — 139 0.8 1.0 1.9 oo loooo )
€  NextSecret -{ 210 06 10 19 o melo oo oo |
© Blessing — 381 0.6 1.0 1.8 o cco@o o oo )
m Always - 1088 1.1 29 8.2 t 000 0 0 0 0000 000 O O 0OO® 00 O o |
Propa — 2429 1.0 1.4 22 om+=no° .
Softcare — 2967 03 12 1.8 mccacomral@epoano .
Yazz — 5617 11 1.5 2.1 comi@umoco

Overall average price per sanitary pad GHS 1.4

° Observed price

<€ Median price




Price profile of brands of sanitary pads by type of outlet

Brands of sanitary pads

Median (Min - Max)

Median price per sanitary pad (GHS)
2.0 25 3.0

All outlets Pharmacies OTCMSs Modern trades Corner shops 0.0 0.5 1.0 1.5 35
| | | | | | | | | | | | |
***Others brands -| 1.20 (0.17 - 6.75) 1.41 (017 - 6.75) 1.00 (0.52 - 2.75) vo--Ai-g |
=
Blimey -| 1.2 (0.62 - 1.88) 1.31 (0.75 - 1.88) 1.25 (0.88 - 1.50) A—.—q =
Momo —{ 1.00 (0.62-125) 0.62(0.62 - 0.62) 1.00 (0.88 - 1.25) ——u0 || |
Sweet lady -{ 1.00 (0.75-1.25) 1.25 (1.25 - 1.25) 1.00 (0.75 - 1.25) Mo—o |l |
Ohema | 122 (0.60-250)  1.40 (1.24 - 2.50) 1.00 (0.60 - 1.50) v—aiio I
4 Star -| 1.00 (0.80 - 1.40) 1712 (0.99 - 1.12) 1.00 (0.80 - 1.12) 20 I - I
Ultrex -{ 218 (125-350)  2.00 (125 - 3.50) : E :
Reflo -| 118 (0.64 - 1.64) 1.55 (118 - 1.59) 1.09 (0.64 - 1.64) — 209
Pretty lady | 133 (0.92-167) 133 (1.25-1.67) 1.17 (1.00 - 1.33) v | |
Icona London 4 117 (0.58 - 1.88) 117 (0.58 - 1.88) 0.83 (0.67 - 1.50) v—lQAE |
Kotex o 179 (0.72-357) 179 (0.72-3.57) | - +—n
Forever Easy -{ 133 (1.00 - 1.92) 142 (1.00 - 1.92) 1.25 (1.00 - 1.50) x‘-+§ I
Faytex | 225(138-312) 229 (1.38 - 2.88) 2.06 (1.75 - 3.12) 1= | v—0
Cute woman —| 1.00 (0.75 - 1.88) 1.25 (0.81-1.62) 1.00 (0.88 - 1.75) @—oal |
Next secret | 100 (0.62-1.88) 125 (0.62-1.88) 1.00 (0.75 - 1.88) 800 | E |
Blessing - 1.00 (0.62 - 1.75) 1.19 (0.75 - 1.75) 1.00 (0.62 - 1.75) n0-0 | - |
Always -| 2.86 (114 - 817) 3.04 (1.41 - 817) 2.57 (1.75 - 4.75) : E : vV—&——o
Propa -{ 142 (1.00-220) 158 (1.00 - 2.20) 1.42 (1.00 - 2.00) (BP9
Softcare o 122 (0.33 -1.75) 1.25 (0.56 - 1.75) 117 (0.33 - 1.67) = el |
Yazz -{ 150 (1.08-2.09) 158 (1.08 - 2.02) 1.42 (1.08 - 1.92) | Iyl
ALL BRANDS —| 142 (0.17 - 8.17) 1.62 (0.17 - 8.17) 1.33 (0.33 - 4.75) uo-*
Regional averages for: L All outlets ° Pharmacies ¢ OTCMSs A Modern trades v Corner shops
National averages for: sssssi Alloutlets — — — Pharmacies OTCMSs Modern trades — — — Corner shops



Price profile of brands of sanitary pads by type of district

Brands of sanitary pads

Median (Min - Max)

Median price per sanitary pad (GHS)
1.5 2.0 25

All districts Rurtal districts Urban districts 0.0 0.5 1.0 3.0 35

] ] ] ] ] ] ] ] ] ]
***Others brands -|{ 120 (0.17 - 6.75) 1.00 (0.70 - 6.25) —B .,
Blimey -| 112 (0.62-1.88) 1.25 (0.88 - 1.25) o—m—o : E
Momo —{ 1.00 (0.62 - 1.25) 1.00 (0.88 - 1.25) & | 3
Sweet lady -{ 1.00 (0.75 - 1.25) 1.00 (0.75 - 1.25) & | &
Ohema - 1.22 (0.60 - 2.50) 1.30 (1.00 - 1.80) ool E
4 Star -| 1.00 (0.80 - 1.40) 1.00 (0.80 - 1.40) = I "

Ultrex 4 218 (1.25 - 3.50) 3.50 (3.50 - 3.50) : E °
Reflo | 118 (0.64-1.64) 1.09 (0.64 - 1.36) om0 | T
Pretty lady 4 133 (0.92 -1.67) 1.33 (1.08 - 1.50) o3
Icona London —{ 117 (0.58 - 1.88) 0.92 (0.58 - 1.40) o—i | E

Kotex -| 1.79 (0.72 - 3.57) 2.44 (219 - 2.69) I o 4— o
Forever Easy | 133 (1.00 -1.92) 1.32 (1.08 - 1.54) + Ir:
Faytex | 225 (138-312) 212 (150 - 2.57) | E
Cute woman —| 1.00 (0.75 - 1.88) 1.06 (0.88 - 1.88) 1o | &
Next secret | 1.00 (0.62 - 1.88) 1.00 (0.75 - 1.50) <& | E
Blessing - 1.00 (0.62 - 1.75) 1.00 (0.62 - 1.50) <& I -
Always - 2.86 (1.14 - 817) 2.57 (1.25 - 6.43) : E
Propa - 1.42 (1.00 - 2.20) 1.42 (1.00 - 2.00) | B
Softcare -| 1.22 (0.33-1.75) 117 (0.33 - 1.67) o |
Yazz -{ 150 (1.08 - 2.09) 1.42 (1.08 - 2.00) | o
ALL BRANDS - 142 (0.17 - 8.17) 1.33 (0.33 - 6.43) LE
Regional averages for: a All districts ° Rural districts < Urban districts
National averages for: ssmmmi1 A|| districts — — — Rural districts Urban districts



Price (GHS) of
brands of

sanitary pads by
region and type

of outlet

Brands of Male condoms

g yFy W W=
et = (
Nt {

**Other brands —
Blimey —
Momo —
Sweet lady —
Ohema —

4 Star —

Ultrex —

Reflos —

Pretty lady —
Icona London —
Kotex —
Forever Easy —
Faytex —

Cute Woman —
Next Secret —
Blessing —
Always —
Propa —
Softcare —
Yazz —

ALL BRANDS —

Volta —
Ashanti —
Ahafo —
Bono —

Oti —
Northern —

National —
Western —
Central —

G. Accra
Eastern —
Western N. -

Bono East —

Region

Savannah —
North East -

Upper East —

Upper West —

Median price
range (GHS)

1.20-1.39

1.40-1.59

No product




Region

Price (GHS) of brands of sanitary pads by region

and type of outlet

Pharmacies OTCMSs Modern Trades Corner shops
**Other brands EEEE"EN B EE N H EEER [ | [ | HEN H EENNE [ ] | AEREEEEEENE EEENE [ |
Blimey [ | [ | [ | [ | [ | HE N [ ] | [ |
Momo — [l [ | [ | [ | [ | [ | H B [ | [ | [ | [ |
Sweet lady H N H N [ | EEEE BN [ |
Ohema — . . .. . . . .
4starqll W [ | [ | [ ] | [ | [ | [ | HEE EEN [ |
UItreX—. . ... . . .
Reflos [ | [ | [ | EEEN [ | [ | [ | [ | H N [ ] | [ |
Pretty lady . . . . .
Icona London — [l [l HEN [ | [ | [ | [ | [ | [ | EE ETEE |
Kotex—. ... .. . . .. . .
Forever Easy — . . .
Faytex [l HEN [ | [ | [ 1 ]| EREEEERN H EEEN
Cute Woman | H BN N EEEEEER ENEEEN [ ] |
Next Secret [ | [ | 1 ]| [ ] | [ | EEEEEEE EEE B [ | HEEEE EEEEEE H BN
Blessing — [l [ ] | [ | [ ] | ENEN HEEEE EEEEEE B [ ] | L ] | EEEEEEENE
Avays HHEHEEEEEEEEEENE BN EEEEEEEE BN AEREEEEEEEEEEEEEEEn H EERER EEEEN
Propa [ | | [ | [ | |
Softcare EEEN [ | [ | [ | [ | AEREENEEENEENEEEEEn ENENENENEn EREEN
Yazz [ | [ | [ ] |
ALL BRANDS |l [ ] HEEN
rr 1117 1T T 1T 17T T T T T T T T°1 rr 1T 11T 11T 1T T T T T T T T T°1 rrrrr1rr 11 1T T T T T T T T T°1 rrrrr1rr 11 1T T T T T T T T T/
EEEES5EZEEHB5EREE EEE5ESEEZS 28GR EE ESEfS5EZ8288580888 ESERSEEZ82885E2EE
g5k ag5edy £Ec;3 $iEcSagEedy £Ec;3 23§ 5T d, fEC3 $35<5855%8y £5:43
230 S33 5 FEt il $3°¢ ddF - £ s2rig 250¢ H2y £ gETil 236 w<gp & gpEii
2 m mz:g. 2 [ "’z:g- 2 o mz:% $ K] sz%
Brands of sanitary pads
Median price range (GHS) ] <100 [ 1.00-1.19 1.20-1.39 1.40-1.59 B 1.60-1.79 B 180+ No product

¥
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**Other brands

uoibay

Price (GHS) of brands of sanitary pads by reg

and type of district

No product

B 180+

B 160179

1.40-1.59

Brands of sanitary pads
1.20-1.39

I 100119

Median price range (GHS) . <1.00
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Key findings- Sanitary pads

’ “ CORNER SHOPS

81% HIGHEST AVAILABILITY t GHS 8.20

G. ACCRA HIGHEST AVERAGE PRICE

REGION 62%

HIGHEST AVAILABILITY WESTERN REGION
LOWEST AVAILABILITY G H S 1.40
AVERAGE PRICE ACROSS

YAZZ GREATER ALL BRANDS
HIGHEST ACCRA

AVAILABILITY HIGHEST AVAILABILITY GHS 0.20
(BRAND) (REGION) LOWEST AVERAGE PRICE

CUTE WOMAN

SIMILAR ACROSS NEXT SECRET ﬁéﬁégﬁcg

REGIONS BLESSING (BRAND)

PRICE (REGION) LOWEST PRICE (BRAND)
AVAILABILITY ACROSS ALL OUTLETS




10. Chlorhexidine Digluconate 7.1% Gel

Maternal and Child Health Product

o



Chlorhexidine
digluconate 7.1% gel
Sampling Metrics

Pharmacy
OTCMS

SURVEYED
OUTLETS

SAMPLED RETAIL
OUTLETS

Brand
Unit

UNIT OF
MEASUREMENT




Availability of chlorhexidine digluconate 7.1% gel by

type of outlet & region

All surveyed retail outlets

22.8%

Pharmacies

\ 37.9?)

OTCMSs

»

10.5%

Not available mAvailable

Regional estimates

Upper East
Upper West 25%
33.3% \
North East
10.8%
Northern
Savannah _
17.1% 20.8%
Oti
Bono _ ~ I 5.9%
16.9%

Bono East
10.7%
Volta
49.1%

Ahafo
24% N
Eastern

Western North ____
17%
Ashanti
20.2% 8.5%
Western / Greater Accra
Central

(o)
26.2% 26.2%
26.3%




Availability of chlorhexidine digluconate
7.1% gel by region and type of outlet

100.0
J

82.4

80.0

60.0

60.0
1

55.6

513

50.0 50.0

444

40.0

Percentage of outlets (%)
40.0

20.0

6.5

3.0 2.4
0.0

0.0

Western Central Greater Volta Eastern Ashanti Western Ahafo Bono Bono Oti Northern Savannah North Upper Upper
Accra North East East East West

B Pharmacies [ OTCMSs




Availability of chlorhexidine digluconate 7.1% gel by type

of district and outlet

ntage of outlets (%)

Perce

All outlets

400 -

Pharmacies

©

OTCMSs

T
Rural
districts

T
Urban
districts

T
Total

T
Rural
districts

T
Urban
districts

S

T T T
Total Rural Urban
districts districts




Availability brands of chlorhexidine digluconate
7.1% gel by type of outlet

AAII outlets A Pharmacies OTCMSs

‘31.75
-

s (%)

20.0 !] 9.1:
-

9 10.0 10.0 10.0 10.0 —
0.0 7 ﬁ \ 0.0 0.0 — % % 0.0
Chlorxy G gel Chlorxy G gel
(10 grams) (25 grams)

Unicord gel Frumax Gel 25g




Availability of brands of chlorhexidine digluconate
7.1% gel by type of district

Chlorxy G gel Chlorxy G gel .
(10 grams) (25 grams) Unicord gel Frumax Gel 25g

30.0 30.0 — 30.0 30.0 +

20.0 20.0 ‘ 20.0 200

10.0 — 10.0 — 10.0 10.0 1

Percentage of outlets (%)

0.0 0.0+ 0.0 @ 0.0 @ @
T

| | | | | | | | | |
Total Rural Urban Total Rural Urban Total Rural Urban Total Rural Urban
districts districts districts districts districts districts districts districts




ine gel

% of outlets with no chlorherxi

A ol @

Sales history of chlorhexidine digluconate 7.1% gel
outlets

A. History of sales among outlets not currently selling

B Neversold
B. Reasons for never selling

(NT-%?SL) p?h?fgn5a8§:y ?Jgghgg)s No consumer demand

B Not currently selling

517

Not aware of the product

100.0
100.0
100.0

Decided not to sell
No reason provided

Stock-outs in the system

80.0
80.0
80.0

Not permitted to sell

Too expensive | 0.5

inr

etail

60.0
60.0
60.0

C. Reasons for not currently selling

Waiting on new stock 40.5

40.0
40.0
40.0

Low consumer demand
Stock-outs in the system
Low consumer preference
Decided not to sell again
No reason provided

20.0
20.0
20.0

Too expensive

0.0 20.0 40.0 60.0
% of outlets (N=1295)

T 1
80.0 100.0

Not aware of product | 0.4
I

0.0
0.0
0.0

0.0 20.0 400 60.0 8
% of outlets (N=259)

1
0.0 100.0




Price profile of chlorhexidine digluconate
7.1% gel by type of outlet & district

GHS 20.00

Median retail price of all brands of
chlorhexidine di gluconate 7.1% gel
across all outlets

Pharmacies - GHS 20.80
OTCMs - GHS 20.00
Rural districts - GHS 20.00
Urban districts — GHS 20.80

Median price of chlorherxidine di gluconate 7.1% gel (GHS)
0.0 5.0 10.0 15.0 200 250 30.0 350 400 450 5C

All outlets >0 { 40.0
Outlet type
OTCMSs 02>° { 40.0
Pharmacies W 20.8 O 40.0
District type
Urban districts 3 208 O 40.0
Rural districts 3 20.0 O 40.0

O Median price © Minimum price{» Maximum price Price range




Region

Price profile of chlorhexidine digluconate 7.1% gel by
region and type of outlet

Median price by outlets (GHS) d ( )
Median price (GHS,
20.0 2

Al Pharmacies OTCMSs10.0 120 14.0 16.0 18.0 20 24.0 26.0 280 300 320 34.0 360
Upper West —| 18.IOO 16.|50 I | | | I ﬁ | | | | | | | | [
Upper East | 18.00 16.50 H 1 [
North East | 20.00 20.00 |
Savannah | 25.00 25.00 : M :
Northern -{ 18.35 15.00 H [ [
oti4 2200  22.00 : O |
Bono East | 16.50 G I

Bono-| 20.85 2500 D m— |
Ahafo 4{ 20.00 20.00 é :

Western N. -{ 16.00 15.00
Ashanti4 20.00 20.00 é :
Eastern | 24.00 20.00 h—} |
velta-{ 1900  18.00 [ o 4 : |
G.Accra— 22.05 1 G I
Centralq 20.00 20.00 ﬁ |

Western 4| 20.00 20.85
National /| 20.00 20.00 H I

National averages for: =====* All districts = ——— Rural districts Urban districts
Regional averages for: B Alldistricts @ Rural districts ¢ Urban districts




Price profile of chlorhexidine digluconate 7.1% gel by type
of district

Median price by district type (GHS)
Median price (GHS)
20.0 2

All Rural Urban 10.0 12.0 14.0 16.0 18.0 2.0 24.0 26.0 28.0 30.0 32.0 340 36.0
Upper West —| 18.IOO 16.|50 I I I | | I I | | | | | | | |
Upper East -{ 18.00 16.50 M I :
North East | 20.00 20.00 [
Savannah | 25.00 25.00 : M :
Northern - 1835  15.00 e O ! |
otiH 2200 22.00 : | |
Bono East | 16.50 G !
. Bono- 2085 2500 e ® :
'GEJ; Ahafo 4 20.00 20.00 é |
% WestemN.-{ 1600  15.00
Ashanti—{ 20.00 20.00 é :
Eastern4 24.00  20.00 o O
volta{ 19.00  18.00 O i :
G.Accra— 22.05 1 G I
Central{ 20.00 20.00 ﬁ |
Western | 20.00 20.85
National { 20.00  20.00 B= |
National averages for: =====* All districts =~ ——— Rural districts Urban districts
Regional averages for: B Alldistricts @® Rural districts < Urban districts




Price profile of brands of chlorhexidine
digluconate 7.1% gel

Retail price of Chlorhexidine digluconate 7.1% gel (GHS)
00 50 10.0 150 20.0 250 30.0 350 40.0 450 50.0

179
Frumax Gel 25g — 20.0
25.0
( ; HS 2 0.00 Unicord gel — Ol—® 0o
Median retail price.of all ~ Chlorxy G gel (25 grams) — o—— @ <00
brands of chlorhexidine di-
gluconate 7.1% gel across all  chlorxy G gel (10 grams) — o m— @ <00
outlets
20.0
ALL VARIANTS — O ] @ :00

Bl Median price Q Minimum price‘ Maximum price =—— Price range

NOTE: IM= Intra-muscular injectables; SC: subcutanoeus injectables




Price profile of brands of chlorhexidine digluconate 7.1%
gel by type of outlet

Pharmacies
G H S 20.00 0.0 5.0 10.0 15.0 S 35.0 40.0 45.0 50.C
M d. [ 4 1 1 1 1 I 1 1 1 1 I 1 1 1 1 I 1 1 1 1 I 1 1 1 1 I 1 1 1 1 I 1 1 1 1 I 1 1 1 1 I I I

éaian p rice Frumax Gel 25g — — L/ 20.0
Unicord gel —D% 30.0

Chlorxy G gel (25 grams) — 0 20.8 { 40.0

Chlorxy G gel (10 grams) — 0 18.4 { 30.0
GHS 20.80 All variants - 0>>° O 40.0
Pharmacies OTCMSs

Retail Price (GHS)
0.0 50 10.0 15.0 20.0 25.0 30.0 35.0 40.0 45.0 50.(

1 1 1 1 1 1 1 1 1 1 I 1 1 1 1 I 1 1 1 1 I 1 1 1 1 I 1 1 1 1 I 1 1 1 1 I I I
17
Frumax Gel 25g — —D—é 20.0

G H S 20.0 Unicord gel o EI% 30.0

Chlorxy G gel (25 grams) W O 40.0
OTCMSs 1%*
Chlorxy G gel (10 grams) — W 20.0
20.0
All variants | { 40.0
O Median price Minimum price < Maximum price Price range




Price profile of chlorhexidine digluconate 7.1% gel by
type of district

Rural districts

Retail Price (GHS)

G H S 20 oo 0.0 5.0 10.0 15.0 20.0 25.0 30.0 35.0 40.0 450 50.(
. 1 1 1 1 I 1 1 1 1 I 1 1 1 1 I 1 1 1 1 I 1 1 1 1 I 1 1 1 1 I 1 1 1 1 I 1 1 1 1 I I I
o ° 20.0
Medl an prlce Frumax Gel 25g — <|:} 20.0
Unicord gel —
20.0
Chlorxy G gel (25 grams) — | O 40.0
18.0
Chlorxy G gel (10 grams) — ! O 25.0
20.0
ALL VARIANTS — 0 $ 40.0
GHS 20.80 .
.. Urban districts
Rural districts Retail Price (GHS)
0.0 50 10.0 15.0 20.0 25.0 30.0 35.0 40.0 45.0 50.(
| | | L l | | | | J
17
Frumax Gel 25g — — 20.0
25.0
Unicord gel — —Dﬁ 30.0
20.8
Chlorxy G gel (25 grams) — | O 40.0
GHS 20.0 184
(] Chlorxy G gel (10 grams) — 3 O 30.0
o o 20.8
Urban districts ALL VARIANTS — 0 & 40.0
O Median price Minimum price ¢ Maximum price Price range




Key findings- Chlorhexidine digluco
7.1% gel

CHLORHEXIDINE G GEL
49% (25 GRAMS) 4 GHS 40.00

VOLTA HIGHEST AVAILABILITY (BRAND)
REGION o HIGHEST AVERAGE PRICE
HIGHEST 5%
AVAILABILITY OTI REGION

LOWEST AVAILABILITY G HS 20.00

AVERAGE PRICE ACROSS
PHARMACIES URBAN > ALL BRANDS

AL RURAL GHS 12.10

AVAILABILITY
LOWEST AVERAGE PRICE

GHS 16.00
GHS 25.00 WESTERN NORTH GHS 25.00
SAVANNAH REGION UNICORD GEL

HIGHEST AVERAGE HIGHEST AVERAGE HIGHEST PRICE
PRICE (REGION) PRICE (REGION) (BRAND)

AVAILABILITY ACROSS ALL OUTLETS




11. Oral Rehydration Salt (ORS)

Maternal and Child Health Product

o



Oral Rehydration
Salt (ORS)
Sampling Metrics

Pharmacy
OTCMS

SURVEYED
OUTLETS

SAMPLED RETAIL
OUTLETS

Per Sachet

COST ANALYSIS UNIT
OF MEASUREMENT




Availability of ORS by type of outlet & region

All surveyed retail outlets

Not available mAvailable

Pharmacies

OTCMSs

Regional estimates

Upper East

Upper West 92.3%

100%
North East
100%

Northern

Savannah — 943%

97.1%

Bono
95.4%
Ahafo
94%
Western North
95.7%
Ashanti
95.3%
Western

95.2% Central
96.9%

Oti
100%

Bono East
94.6%
Volta
91.2%

Eastern
96.9%

Greater Accra
95.8%




o 4 & M'i

Availability of ORS by region and type of outlet

Percentage of outlets (%)

20.0 40.0 60.0 80.0 100.0

0.0

100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

96.9 968 97.0 97.8 969 96.7
949 954 96.0 5 ; J . 94.4 943

Western Central Greater Volta Eastern Ashanti Western Ahafo Bono Bono Oti Northern Savannah North Upper Upper

Accra North East East East West

B Pharmacies [l oTCMSs




Percentage of outlets (%)

Availability of ORS by type of district & outlet

All outlets Pharmacies OTCMSs

100.0 - 100.0 - 100.0 -

90.0 — 90.0 90.0

80.0 80.0 80.0

70.0 70.0 - 70.0 -

60.0 — 60.0 60.0

50.0 50.0 - 50.0 -

40.0 40.0 40.0

30.0 30.0 30.0

20.0 20.0 20.0

10.0 10.0 10.0

0.0 T T T 0.0 T T T 0.0 T T T
Total Rural Urban Total Rural Urban Total Rural Urban
districts districts districts districts districts districts




Dannex ORS
Hydrolyte
Dextrolyte
ORS Ph. Int
Entrance ORS
ORS BP
Padialyte
Neolyte ORS
Triolyte ORS
Biolyte
Normalyte ORS
Pedialyte Freezer Pops
Care Plus ORS
Oralite

Uphalyte ORS

©

Availability of
brands of ORS




Availability of brands of ORS by type of outlet '
AAII outlets Apharmacies OTCMSs

80.0 1 80.0 1 80.0 1 80.0 1 80.0 4 80.0 4

70.0 H 70.0 H 70.0 H 70.0 70.0 70.0
66.5
-
60.0 60.0 60.0 1 60.0 60.0 1 60.0 60.0 1
-
55.3
-

= 50.0 50.0 50.0 50.0 50.0 50.0
X

&) A

w

£l

2 43.0

":o'§ 40.0 40.0 = 40.0 - 40.0 - 40.0 40.0
Y

)

)

8 30.0 30.0 30.0 30.0 30.0 30.0
c

]

o

o

a 20.0 20.0 20.0 20.0 - 20.0 20.0

10.0 10.0 10.0 A A 100 497 10.0 1 10.0 1

Dannex ORS Hydrolyte Dextrolyte ORS Ph. Int Entrance ORS ORS BP

0.0 0.0 0.0




Percentage of outlets (%)

Availability of brands of ORS by type of district

80.0 4

70.0

60.0

50.0

40.0 +

30.0

20.0

10.0

0.0

Dannex ORS

o

T T T
Total Rural Urban

80.0

70.0 o

60.0

50.0

40.0 +

30.0

20.0

10.0

0.0

Hydrolyte

T
Total

T T
Rural Urban

80.0

70.0 o

60.0

50.0

40.0 +

30.0

20.0

10.0

0.0

Dextrolyte

@

T
Total

T T
Rural Urban

80.0

70.0 o

60.0

50.0

40.0

30.0

20.0

10.0

ORS Ph. Int

T
Total

T T
Rural Urban

80.0 4

70.0

60.0

50.0

40.0

30.0

20.0

10.0

Entrance ORS

T
Total

T T
Rural Urban

80.0 4

70.0

60.0

50.0

40.0

30.0

20.0

10.0

0.0

ORS BP

T
Total

T T
Rural Urban




Availability of brands of ORS by region

Region
ORS brand Western Central Greater Volta Eastern Ashanti Western Ahafo Bono Bono Oti Northern SR K Upper Upper Total
Accra North East h East East West
% % % % % % % % % % % % % % % % %
N 126 160 683 57 130 382 47 50
Dannex ORS 555 52.0

Hydrolyte 389 45.0 43.0 38.6 231 255 50.0 26.2 339 559 43.4 28.6 243 442 8.9 43.0

Dextrolyte 159 13.1 4.8 38.6 9.2 10.7 23.4 10.0 20.0 125 20.6 24.5 20.0 2.7 1.5 6.7 11.0

ORS BP (o 18 oo 21 14.9 10

ORAL Rehydration salts Ph. Int  15.1 6.9 1.6 8.8

1.8
Triolyte ORS 1.8

Uphalyte ORS 1.8

Care Plus ORS 1.8
Pedialyte Freezer Pops 1.8
1.8
Neolyte ORS 1.8
Triolal ORS 1.8
Normalyte ORS 1.8

8.5 6.0

Entrance ORS

G



Sales history of ORS in retail outlets

History of sales among outlets not currently selling

B Neversoid [ Not currently selling

Reasons for never selling

— Total Pharmacy OTCMSs No reason provided 723
® o (N=86) ° (N=36) 9 (N=50) R :
O =° 9 2 No consumer demand
qc’ Decided not to sell
) —
Not permitted to sell

DE o o Q
el 3 e 3 Stock-outs in the system
Q
c Too expensive
S I I T T T 1
(o) 0.0 20.0 40.0 60.0 80.0 100.0
L o o 9 % of outlets (N=47)
[S 8 3
o
c Reasons for not currently selling
L
- o o o Waiting on new stocks 56.4

o o o
; N3 N3 N3
0 Stock-outs in the system
o
2 Low consumer demand
"5 o o < .
° < S S No reason provided
"'6 Low consumer preference

I T T T T 1

°\° 0.0 20.0 40.0 60.0 80.0 100.0

e 9 = % of outlets (N=39)




Price profile of ORS by type of outlet & district

GHS 2.00

Median retail price of all ORS brands

across all outlets

Pharmacies

OTCMs

Rural districts
Urban districts

GHS 2.00
GHS 2.00

GHS 2.00
GHS 2.00

Median price per sachet of ORS (GHS)
50

0.0 10
] |
All outlets -2 $ 8.0
Outlet type
OTCMSs 0 20
Pharmacies 0 2.0 $ 8.0
District type
Urban districts 3 2.0 O 8.0
Rural districts 'm 2.0

O Median price

Minimum price Maximum price

Price range




Region

Price profile of ORS by type of outlet & region

Median price by outlets (GHS) d ( ;
Median price (GHS

All Pharmacies OTCMSs 0.0 1.0 20
Upper West — 2.(|)O 2.(IDO I I | ¢
Upper East -{ 2.00 2.00 {}
North East-{ 2.00 2.00 Q
savannah | 2.00 225 (g
Northern | 2.00 2.00 é
oti4 2.00 2.00 é
BonoEast | 2.00 2.00 é
Bono- 2.00 2.50 (e ®
Ahafo - 2.00 2.00 <}
WesternN. -{ 2.00 2.00 <>
Ashanti{  2.00 2.00 &
Eastern | 2.00 2.00 Q
Volta-  2.00 2.00 <&
G.Accra-| 2.00 2.00 G
Central4 2.00 2.00 é
Western 4 2.00 2.00 é
National | 2.00 2.00 é
National averages for: =====* All outlets — —— Pharmacies OTCMSs
Regional averages for: B Alloutlets @® Pharmacies < OTCMSs




Region

Price profile of ORS by region & type of district

Median price by district type (GHS)

Median price (GHS)
2.0

All Rural Urban 0.0 1.0 3.0
Upper West —| 2.(IDO 2.(|)O I | | ¢ | |
UpperEast | 2.00 2.00 Q I

North East-| 2.00 2.00 L
Savannah | 2.00 2.00 {:} :
Northern 4 2.00 2.00 ? I

oti{ 2.00 2.00 o
BonoEast | 2.00 2.00 é I
Bono—| 2.00 2.25 ﬁ— I
Ahafo -{ 2.00 2.00 <> :
WesternN.-{  2.00 2.00 <> [
Ashanti-| 2.00 2.00 <> [
Eastern—{ 2.00 2.00 Q |
Volta—| 2.00 2.00 {..} [
G.Accra-| 2.00 ? [
Central4 2.00 2.00 ? I
Western—{ 2.00 2.00 {"} |

National { 2.00 2.00 G

National averages for: =====* All districts =~ ——— Rural districts Urban districts
Regional averages for: B All districts @ Rural districts ¢ Urban districts




Price profile of brands of ORS

All outlets

Retail Price (GHS)
5.0

00 20 0 . 60 80 oc
Other brands | —nm—é 3.0 | |
G HS 2 OO ORS BP - | E D
= Entrance ORS —|:|2'°—o 3.0
ORS Ph. Int - o D
Median retail price of ORS Dextrolyte o> O 60
across all outlets Hydrolyte - o= & 80
Dannex ORS 022 $ 6.0
ALL BRANDS 022 O 80
O Median price Minimum price ¢ Maximum price Price range




Price profile of brands of ORS by type of

outlet

GHS 2.00

Median price

GHS 2.00

Pharmacies

GHS 2.00

OTCMSs

Pharmacies
Retail Price (GHS)
0.0 2.0 4.0 5.0 6.0 8.0 10.0
| L | | | | L ]
Other brands —|:|—02'0 3.0
ORS BP - 28 24
Entrance ORS 20 3.0
ORS Ph. Int - — *° 3.0
Dextrolyte - 02 $ 6.0
Hydrolyte - 0>2 < 8.0
Dannex ORS - e < 6.0
ALL BRANDS - 0>2 O 80
OTCMSs
Retail Price (GHS)
0.0 2.0 4.0 5.0 6.0 8.0 10.0

Other brands
ORS BP
Entrance ORS
ORS Ph. Int
Dextrolyte -
Hydrolyte -
Dannex ORS -

ALL BRANDS -

O Median price

2.0
3.0
2.0
3.0
2.0
— 3.0
2.0
— 3.0
2.0
0 $ 5.0
2.0
0 $ 5.0
2.0
. < 5.0
2.0
0 < 5.0

Minimum price ¢ Maximum price

Price range




Price profile of ORS by type of district

Rural districts

Retail Price (GHS)
4.0 5.0 6.0

0.0 2.0 8.0 10.0
1 L 1 1 1 L 1 L |
Other brands - <|:}22'9o
ORS BP 2030
G HS 2.00 Entrance ORS DL<>3.0
. . ORS Ph. Int — 0*% O30
Median price 20
Dextrolyte 0 < 5.0
Hydrolyte - 2 < 5.0
Dannex ORS =2 $ 5.0
ALL BRANDS - =2 O 5.0
Urban districts
G H S 2. O o Retail Price (GHS)
R I do t o t 0.0 20 4.0 5.0 6.0 8.0 10.0
urai aistricts - 1 - l ! L . ! . |
Other brands —DLO 3.0
ORS BP - 29O 30
Entrance ORS > 3.0
ORS Ph. Int S 3.0
G H S 2 O 0 Dextrolyte 022 { 6.0
° Hydrolyte - =2 $ 8.0
Urban districts Dannex ORS + o O 6o
ALL BRANDS - 00— $ 8.0
O Median price Minimum price ¢ Maximum price Price range




Key findings- Oral Rehydration Salt

DANNEX ORS
100% HIGHEST AVAILABILITY (BRAND) t GHS 8,00

(0)
NORTH EAST 92 A) HIGHEST AVERAGE PRICE
UPPER WEST & UPPER EAST

OT| REGION LOWEST AVAILABILITY
HIGHEST AVAILABILITY G HS 2.00

AVERAGE PRICE ACROSS
ALL BRANDS

PHARMACIES RURAL =
ALY URBAN GHS 0.70

HIGHEST AVAILABILITY LOWEST AVERAGE PRICE

= ACROSS ALL REGIONS = ACROSS OUTLETS
PRICE (REGION) PRICE

AVAILABILITY ACROSS ALL OUTLETS




12. Zinc

Maternal and Child Health Product

o



Zinc
Sampling Metrics

Pharmacy
OTCMS

SURVEYED
OUTLETS

SAMPLED RETAIL
OUTLETS

Per
Sugle

COST ANALYSIS UNIT
OF MEASUREMENT




Availability of zinc by type of outlet & region

Pharmacies

All surveyed retail outlets

OTCMSs

Not available mAvailable

Regional estimates

Upper East
Upper West 86.5%
91.1% W\
North East
83.8%
Northern
Savannah
o1 4% 94.3%
Oti
Bono 79.4%
76.9%
Ahai;o Bono East
74% 82.1%
Western North \7/'(7) Izt;,
89.4% |
Ashanti Eastern
84.8% 76.2%

Western

75.4% Greater Accra

Central 87.6%

81.3%

G



Zintab 10 mg (M&QG)
Zintab 20 mg (M&GQG)
PR ZINC 20mg
Valupak 10mg
Terra Nova Zinc
Basic Nutrition Zinc
Zinc Sulfate 20mg
Health Aid 70Mg
Zincovit

Zintab 70mg
Amdiphram
People's Choice - Chelated Zinc

Nature's Bounty

=0

Availability of
brands of zinc




Availability of brands of zinc by type of outlet

AAII outlets A Pharmacies OTCMSs

100.0 100.0 — 100.0 —
90.0 90.0 - 90.0 -
83.2 83.5
80.0 - - 80.0 - - 80.0 —
o 73.5
70.0 - 1 70.0 - - 70.0 -
S 60.0 - 60.0 - 60.0 -
3
K
=)
5 50.0 50.0 50.0
o
Y=
6
cl 40.0 40.0 - 40.0 -
s
=
0
2 30.0 - 30.0 30.0
o
o
20.0 1 20.0 1 20.0
10.0 10.0 - 10.0 -
0.0 0.0 0.0 A
Zintab 10 mg (M&G) Zintab 20 mg (M&G) PR ZINC 20mg




Percentage of outlets (%)

Availability of brands of zinc by type of outlet &
district

00— Zintab 10 mg (M&G) oo Zintab 20 mg (M&G) PR ZINC 20mg
90.0 90.0 90.0 4
80.0 80.0 80.0
70.0 — @ @ 70.0 4 @ 70.0 H
60.0 60.0 60.0
50.0 — 50.0 1 50.0 1
40.0 40.0 - 40.0 -
30.0 30.0 30.0
20.0 20.0 20.0
10.0 10.0 10.0
0.0 0.0 0.0 @ @
T T T T T T T T T
Total Rural Urban Total Rural Urban Total Rural Urban




T TeTeECe
Availability of brands of zinc by region

Regions
Greater Western Bono North Upper Upper
Western Central Accra Volta Eastern Ashanti North Ahafo Bono East Oti Northern Savannah East East West Total
N 126 160 683 57 130 382 47 50 65 56 34 53 35 37 52 45 2,012
ZIN Brands % % % % % % % % % % % % % % % % %

PR ZINC 20mg 2.4 1.0 . 7.5 81 231 22 2.4
Zintab 10 mg (M&G)
Zintab 20 mg (M&G)
Valupak 10mg
Terra Nova Zinc
Basic Nutrition Zinc
Zinc Sulfate 20mg
Health Aid 70Mg
Zincovit
Amdiphram

Nature's Bounty
People's Choice -
Chelated Zinc

Zintab 70mg

ALL BRANDS - - - - - 83.8 86.5

G




ine gel

% of outlets with no chlorherxi

Sales history of zinc in retail outlet

History of sales among outlets not currently selling

B Never sold B Not currently selling

Reasons for never selling

Total Pharmacy OTCMSs N ided 485
o (N=321) o (N=71) o (N=250) o reason provide .
9 g 9 No consumer demand
Decided not to sell
Stock-outs in the system
o o o
3 g 3 Not aware of the brand
Not permitted to sell
I T T T T 1
0.0 20.0 40.0 60.0 80.0 100.0
o o o % of outlets (N=169)
o (@} o
O O O
Reasons for not currently selling
. . . Waiting on new stocks 533
o (@] @]
N N N Stock-outs in the system
Low consumer demand
Low consumer preference
Q Q Q
& & ] No reason provided
Too expensive | 0.7
I T T T T 1
0.0 20.0 40.0 60.0 80.0 100.0
9 9 9 % of outlets (N=152)




Price profile of zinc by type of outlet &
district

G I I S 2 [ ) O O Median price of zinc (GHS)

00 10.0 20.0 50.0 200.0
] ] ] ] ]
: : : All outlets n { 16.0
Median retail price of all ORS brands
Outlet type
across all outlets -
OTCMSs 01— { 25.0
Pha rmaCieS — GHS ZOO Pharmacies =2.0 O 116.0
OTC MS - G H S ZOO District type
2.0
Urban districts M, O 116.0
Rural districts — GHS 2.00  pyral districts g2° O 70.0

Urban districts — GHS 2.00

0 Median price © Minimum price{» Maximum price Price range




Region

Price profile of zinc by type of outlet & region

Median price by outlets (GHS)

Median price (GHS)
2.0

All Pharmacies OTCMSs 0.0 1.0 3.0
Upper West — 2.IOO 1.5|O I | | ﬂ | |
Upper East { 2.00 2.00 Q |
North East4 2.00 2.00 ? |
savannah | 2.00 2.00 ? I
Northern | 2.00 2.00 ? I
oti{ 200 1.00 O—
Bono East | 2.00 2.00 é |
Bono— 2.00 1.50 ﬂ |
Ahafo o 2.00 2.00 <> |
WesternN. 5 2.00 2.00 <> :
Ashanti4 2.00 2.00 <> |
Eastern—o 2.00 2.00 Q |
Volta-| 1.50 1.50 4
G.Accra— 2.00 1.80 Oy :
Central-{ 2.00 2.00 ? |
Western |  2.00 2.00 ? |
National { 2.00 2.00 194
National averages for: =====' All outlets — —— Pharmacies OTCMSs

Regional averages for:

B All outlets

@® Pharmacies O OTCMSs




Price profile of zinc by region & type of district

Median price by district type (GHS)

Median price (GHS)
2.0

All Rural Urban 0.0 1.0 3.0
Upper West — 2.(50 2.IOO I I | ¢ |

UpperEast | 2.00 2.00 {}

North East-{ 2.00 2.00 |

Savannah -| 2.00 2.00 {"}

Northern | 2.00 2.00 {“}

oti4 2.00 2.00 i

BonoEast -{ 2.00 2.00 é

ot e 4
K Ahafo . .

& WesternN. 5 2.00 2.00 {}

Ashanti{  2.00 2.00 &

Eastern—-| 2.00 2.00 Q

Volta- 150 150 <& "

G.Accra-| 2.00 é

Central{ 2.00 2.00 é

Western - 2.00 2.00 {“}

National | 2.00 2.00 {B

National averages for: =====* All districts = ——— Rural districts Urban districts
Regional averages for: B Alldistricts @ Rural districts ¢ Urban districts



Price profile of brands of ORS

All outlets

Retail Price (GHS)

0.0 OiO 5.10 'IOI.O 'ISI.O 2?.0 501.0 'IOIO‘O 15?.0
OTHER BRAN DIS - 022 O 16,0
G H S 2 o O O Terra Nova Zinc 0> < 100
Valupak 10mg - —nﬂ& 38.0
Median retail price of ORS Zintab 20 mg (M&G) o= O 200
across all outlets Zintab 10 mg (M&G) o O 70.0
PR ZINC 20mg - e O 100
ALL BRANDS - =2 O 1160
O Median price Minimum price <> Maximum price Price range




Price profile of brands of zinc by type of outlet

GHS 2.00

Median price

GHS 2.00

Pharmacies

GHS 2.00

OTCMSs

Pharmacies

Retail Price (GHS)

OiO OI.O S.IO 1OI.O 15I.O 2(:.0 5(:.0 'IO?.O '|5(I).O
OTHER BRANDS - o220 O 1160
Terra Nova Zinc — 2 30
Valupak 10mg - —DE'& 38.0
Zintab 20 mg (M&G) - o>° O 200
Zintab 10 mg (M&G) o> & 700
PR ZINC 20mg 0>° O 100
ALL BRANDS - 0>2 O 6.0
OTCMSs
OiO OI.O S.IO 1OI.ORet1§:‘!)|;rO:%e et SOI,O 'IO?.O 15(I).O
OTHER BRANDS - 022 ¢ 250
Terra Nova Zinc o w00
Valupak 10mg 0%5%
Zintab 20 mg (M&G) - 0>° O 50
Zintab 10 mg (M&G) 02 < 5.0
PR ZINC 20mg 0>° O 50
ALL BRANDS - 0> O 250

O Median price

Minimum price

<© Maximum price

Price range




Price profile of brands of zinc by type of district

GHS 2.00

Median price

GHS 2.00

Rural districts

GHS 2.00

Urban districts

Rural districts

Retail Price (GHS)

OTHER BRANDS
Terra Nova Zinc
Valupak 10mg -
Zintab 20 mg (M&G)
Zintab 10 mg (M&G)
PR ZINC 20mg

ALL BRANDS -

Urban districts

OTHER BRANDS
Terra Nova Zinc
Valupak 10mg
Zintab 20 mg (M&G)
Zintab 10 mg (M&G)
PR ZINC 20mg -

ALL BRANDS

O Median price

0.0 0.0 50 100 15020.0 50.0 100.0 150.0
! A N PR BT PP ! ! !
10.2
O0—< 200
10.0
£ 16.0
2.0
O < 100
2.0
0 < 70.0
2.0
0O < 5.0
2.0
m < 70.0
Retail Price (GHS)
0.0 0.0 50 100 15020.0 50.0 100.0 150.0
! A N PR PR PP ! ! !
29.0
O < 16.0
2.0
—— 60
27,
38.0
2.0
< 20.0
15
. { 6.0
2.0
m < 100
2.0
m < n6.0

Minimum price

<© Maximum price

Price range




All outlets
OTHER BRANDS - [ ] [] [] ]

Terra Nova Zinc - . . . . .

(Z) valupak 1omg I [ ] ]

Price (GHS) Of E Zintab 20 mg (M&G) .. . .

brands of 5 zintab 10 mg (vac)-{ I I N I 0 I 1

. O PRzINC20mg- |} [] ] HUE
zinc by g

. s ALL BRANDS - ENENEEER HER

region Y EEEY

5§58 5c2of8°2E8 S S

$¢<>$ﬁa<mo tg.:ah

=% W<y & 275ii

3 0 b 2 2 g

Region

Price range (GHS)

. <1.50 . 1.50-1.99 2.00-2.49 2.50-2.99 . 3.00-4.99 . 5.00+ No product




D R & o]

Price (GHS) of brands of zinc by region & type of outlet

Pharmacies OTCMSs
OTHER BRANDS - B B B B B

Terra Nova Zinc . . . . .
Median Price

valupak 1Tomg [l Il B ] || | range (GHS)

O

Z B -0

N  Zintab20 mg (M3G)- HE HEN ] [ W 150199

[Te

8 2.00-2.49
-g Zintab'lOmg(M&G)'............ .. ............ ... 250-2.99
©

S

m

3.00-4.99
prZINC 20mg 1 I I H EEE 1 E B EEEE [

ALL BRANDS | EENEEEEEEEEEN EEEEN EEEEEN No product
I I I I I I I I I I I I I I I I I I I I I I I I I I I I I I I I
E® &£ 3 £E B 2L 2 v B ES B W0 E T &£ 3 £EE 2 QL 2w B ES B L 0
[T -=] 0 = Q © c O Q [0} [} (]} 0 & 0 = 7] © c O ) [0} (0} (]
2 £ 0 90 & ®© € £ O c £ w w 3 2 £ 0 9 & ®©® C ¢ O c £ w w 3
6 ¢ <% 8§ 8 <T@ o £ § £ 5 6 ¢ <% 8 % 8 <T@ o £t § 5 %

2 0 g g < % & s >t 8 % 2 0 g 4 < % € s >t & &
] o Z 8 o0 g 2 o o Z 8% o o Q
[01] (] a [01] 2] aQ
3 zZ 5 3 z >
=] =)
Region




Price (GHS) of brands of zinc by region & type of

district

Urban districts

Rural districts

Median Price
range (GHS)

2.00-2.49
2.50-2.99

1.50-1.99
B 300-4.99

<1.50

No product

L 1S9/ J12ddn
L 3se] Jaddn
L 3se3 YoN
- yeuueaes
- ulayrioN

- 110

L 3seg ouog
- ouog

- ojeyy

L *N Uul21Ss9M
- lueysy

- ulaysey

_ e3]0A

L 2100y D

- Jesua)d

— UI91SOM\

L 1S9 J42ddn
L 3seq Jaddn

- 3se3 YuoN

Region

L yeuueAes
L uloyIoN

- 1O

L 3se3 ouog
L ouog

_ oyeyy

L *N U193S9 M\
- nueysy

L uioysey

L e3]0A

L e100y *D

L Jennuad

— UI9]}SOM\

OTHER BRANDS -

Terra Nova Zinc

Valupak 10mg -

PR ZINC 20mg

Zintab 20 mg (M&G) .
Zintab 10 mg (M&G)

ONIZ jo spue.ig

ALL BRANDS -
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Key findings- Oral rehydration salt

: " ZINTAB 10 MG (M&G)
94% HIGHEST AVAILABILITY (BRAND) t GHS 116.00
SSSEHNERN 74% HIGHEST AVERAGE PRICE
AALABILTY AHAFO REGION GHS 2.00*

AVERAGE PRICE ACROSS
ALL BRANDS

URBAN > PHARMACIES >
RURAL OTCMSs GHS 0.5

AVAILABILITY AVAILABILITY LOWEST AVERAGE PRICE

ZINTAB 10 MG

= ACROSS REGIONS VALUPACK 10MG (M&G)
PRICE (REGION) HIGHEST PRICE (BRAND) LOWEST PRICE
(BRAND)

AVAILABILITY ACROSS ALL OUTLETS

*- INCLUDES PREMIUM BRAND

G




13. Co-packed ORS + Zinc

Maternal and Child Health Product

T



Co-packed Oral
Rehydration Salt (ORS)
+ Zinc

Sampling Metrics

Pharmacy
OTCMS

SURVEYED
OUTLETS

SAMPLED RETAIL
OUTLETS

Per
Pack

COST ANALYSIS UNIT
OF MEASUREMENT




Avalilability of co-packed ORS + Zinc by type of outlet

& region

All surveyed retail outlets

/

1.2%

Not available mAvailable

Pharmacies

/

1.9%

OTCMSs

0.6%

Regional estimates

Upper East
Upper West 3.8%
4.4% \
North East
0%
Savannah 1N;;thern
14.3% 9%
Oti
Bono — 59%

0%

\

Bono East
0%

Ahafo
0%
Volta

Western North ____ 0%

2.1%

Ashanti \Eastern
0.8% 0%
Westeron / J Greater Accra
6% Central

0.7%
1.3%




Availability of ORS + zinc by region and type of
outlet

o
5 =
)
o
~—~ L
o\o S\
0
o 20.0
ORpSI
~
D
O
S oo
O 5 —
= 133 133
()
(@)
=z
C 8 — N
q) —
8 6.7
O &7 56
A o :
n
32 29
16
0P @z
o 0.0 0.0 - 00 00 00 00 - 0.0 0.0 00 00 00 00 00 00 0.0 0.0 00 00 0.0 0.0
o
Western Central Greater Volta Eastern Ashanti Western Ahafo Bono Bono Oti Northern Savannah North Upper Upper
Accra North East East East West

B Pharmacies [l oTCMSs




Availability of ORS + zinc by type of district & outlet

fo All outlets o Pharmacies oo OTCMSs
4.0 - 4.0 - 4.0
g 3.0 3.0 1 3.0
n
o
5
o
b
(]
)]
i 2.0 2.0 - .@ . 2.0
(=
[7]
[« % e
1.0 1.0 1.0
0.0 - 0.0 - 0.0
T T T T T T T T T
Total Rural Urban Total Rural Urban Total Rural Urban
districts districts districts districts districts districts




Availability of brands of Co-packed ORS +
Zinc

1 brand observed

6

PR ZINC Plus Kit Flavored (20mg
zinc+ 20.5g of ORS)




% of outlets with no ORS+ZINC

Sales history of zinc in retail outlets

History of sales among outlets not currently selling

B Neversold
Reasons for never selling

(N'Iggasls) P{\'\?Igég():y (OJS%E)S Not aware of product

B Mot currently selling

48.0

100.0
100.0
100.0

No consumer demand 437
Decided not to sell
Stock-outs in the system

No reason provided

80.0
80.0
80.0

Too expensive

Not permitted to sell
T T 1
0.0 20.0 40.0 60.0 80.0 100.0
% of outlets (N=1921)

60.0
60.0
60.0

Reasons for not currently selling

Stock-outs in the system 373

40.0
40.0
40.0

Waiting on new stocks 32.8
Low consumer demand

Low consumer preference

20.0
20.0
20.0

No reason provided

Not aware of brand

T T 1
0.0 20.0 40.0 60.0 80.0 100.0
% of outlets (N=67)

0.0
0.0
0.0




Price profile of ORS + zinc by
type of outlet, district &

region

GHS 5.0

GHS 6.0
GHS 5.0

GHS 5.0
GHS 5.0

Median price (GHS)
20.0

0.0 50 10.0 15.0 250 30.0 350 400
| | — | | | | | | |
ALL OUTLETS —0— $ 320
TYPE OF OUTLET
5.0
OTCMSs O—< 100
. 6.0
Pharmacies N O 32.0
TYPE OF DISTRICT
5.0
Urban districts 0O O 32.0
o 5.0
Rural districts O—< 100
REGION OF OUTLET
8.
Upper West —D—& 10.0
5.0
Upper East ‘D 5.0
North East
5.0
Savannah i 10.0
5.0
Northern ‘D 5.0
4.0
oti L 4.0
Bono East
Bono
Ahafo
- 8.0
Western N. € 8.0
R 5.0
Ashanti O——< 100
Eastern
Volta
5.0
G.Accra n] $ 15.0
6.
Central —D—% 8.0
17.3
Western | < 320

O Median price

Minimum price <€ Maximum price

Price range




Key findings- Co-packed ORS + Zinc

...
UPPER WEST

REGION
HIGHEST
AVAILABILITY

6 REGIONS

NO AVAILABILITY

1 BRAND

AVAILABILITY

AVAILABILITY ACROSS ALL OUTLETS

RURAL >

URBAN
AVAILABILITY

PHARMACIES >

OTCMSs

AVAILABILITY

4 GHS 32.00

HIGHEST AVERAGE PRICE

GHS 5.00

AVERAGE PRICE ACROSS
ALL BRANDS

GHS 2.6

LOWEST AVERAGE PRICE

.‘ GHS 17.3

WESTERN REGION
HIGHEST PRICE

(REGION)

GHS 4.00

OTI REGION
LOWEST PRICE
(REGION)




Way forward




RESEARC:- Est. 202°

Insight to Impact...

To drive forward innovative research and comprehensive evaluation to
enhance effective program development and implementation. We are

committed to fostering a culture of excellence and collaboration, ensuring

that our initiatives contribute to meaningful advancement of human

Our Mission ..
socleties.




Thard Slos/

Fffho—
RIhESEAR o

] @ ~Or~ —) &ﬂr_“o —_\



	Slide 1: Retail Audit of Selected Family Planning, Maternal and Child Health and Hygiene Products in the Private Sector, Ghana
	Slide 2: Funding
	Slide 3: Outline
	Slide 4: Introduction
	Slide 5: Introduction
	Slide 6: METHODOLOGY
	Slide 7: Terminology
	Slide 8: Study Design
	Slide 9: Products and retail outlets
	Slide 10: Sampling
	Slide 11: Selection of pharmacies
	Slide 12: Selection of OTCMSs
	Slide 13: Selection of corner shops 
	Slide 14: Selection of modern trades
	Slide 15
	Slide 16: Study districts by region
	Slide 17: Sample statistics: expected and actual 
	Slide 18: Sample statistics: expected and actual 
	Slide 19: Rural-Urban sampling statistics
	Slide 20: Location of surveyed retail outlets
	Slide 21: FINDINGS 
	Slide 22: Product Line up 
	Slide 23: 01. Emergency Contraceptive Pills (ECPs)
	Slide 24: Emergency Contraceptive Pills (ECPs) Sampling Metrics   
	Slide 25
	Slide 26: Availability of ECPs by region & type of outlet 
	Slide 27: Availability of ECPs by type of outlet & district
	Slide 28: Availability of brands of ECPs
	Slide 29: Availability of brands ECPs by type of outlet
	Slide 30: Availability of brands ECPs by type of district
	Slide 31: Availability of brands of ECPs by region
	Slide 32: Sales history of ECPs in retail outlets
	Slide 33: Price (GHS) profile of ECPs type of outlet & district
	Slide 34: Price (GHS) of ECPs by region & type of outlet
	Slide 35: Price (GHS) of ECPs by region & type of district
	Slide 36
	Slide 37
	Slide 38
	Slide 39
	Slide 40
	Slide 41: Price (GHS) of brands of ECPs by region and type of outlet 
	Slide 42: Price (GHS) of brands of ECPs by region and type of outlet 
	Slide 43: Price (GHS) of brands of ECPs by region and type of district
	Slide 44: Key findings - ECPs
	Slide 45: 02. Oral Contraceptive Pills (OCPs)
	Slide 46: Oral Contraceptive Pills (OCPs) Sampling Metrics 
	Slide 47
	Slide 48: Availability of OCPs in pharmacies & OTCMS by region
	Slide 49: Availability of OCPs by type of outlet & district
	Slide 50: Availability of brand of OCPs
	Slide 51: Availability of brands of OCPs by type of outlet
	Slide 52: Availability of brands of OCPs by type of district
	Slide 53: Availability of brands of OCPs by region
	Slide 54: Sales history of OCPs in retail outlets
	Slide 55: Price (GHS) profile of OCPs by type of outlet & district
	Slide 56: Price (GHS) of OCPs by region & type of outlet
	Slide 57: Price (GHS) of ECPs by region & type of district
	Slide 58: Price (GHS) profile of OCPs in all outlets
	Slide 59
	Slide 60
	Slide 61
	Slide 62
	Slide 63: Price (GHS) of brands of OCPs by region
	Slide 64: Price (GHS) of brands of OCPs by region and type of outlet 
	Slide 65: Price (GHS) of brands of OCPs by region and type of district
	Slide 66: Key findings - OCPs
	Slide 67: 03. Male Condoms
	Slide 68: Male condoms Sampling Metrics 
	Slide 69
	Slide 70: Availability of male condoms by region and type of outlet
	Slide 71: Availability of ECPs by type of outlet & district
	Slide 72: Availability of brands of male condoms in all outlets
	Slide 73: Availability of major brands of male condoms by type of outlet
	Slide 74: Availability of major brands of male condoms by type of district
	Slide 75: Availability of brands of male condoms by region
	Slide 76: Sales history of male condoms retail outlets
	Slide 77: Price (GHS) profile of male condoms by type of outlet and district
	Slide 78: Price (GHS) of male condoms by region & type of outlet
	Slide 79: Price (GHS) of male condoms by region & type of district
	Slide 80: Price (GHS) profile of brands of male condoms
	Slide 81: Pharmacies
	Slide 82: OTCMSs
	Slide 83: Modern trades
	Slide 84: Rural districts
	Slide 85: Urban districts
	Slide 86: Price (GHS) of brands of male condoms by region and type of outlet 
	Slide 87: Price (GHS) of brands of male condoms by region and type of outlet 
	Slide 88: Price (GHS) of brands of male condoms by region and type of district
	Slide 89: Key findings – Male condoms
	Slide 90: 04. Co-Packed Male Condoms + Lubricants
	Slide 91: Co-Packed Male Condom + Lubricant  Sampling Metrics 
	Slide 92: Availability of co-packed male condom + lubricant 
	Slide 93
	Slide 94
	Slide 95: Availability of co-packed MC+L by type of outlet & district
	Slide 96: Availability of variants of Ebony Plus
	Slide 97: Availability of variants of Ebony Plus by type of district
	Slide 98: Sales history of Ebony Plus in retail outlets
	Slide 99: Price (GHS) profile of Ebony Plus type of outlets & district
	Slide 100: Price (GHS) of Ebony Plus by region & type of outlet
	Slide 101: Price (GHS) of Ebony Plus by region & type of district
	Slide 102: Price  profile of Ebony Plus
	Slide 103: Key findings – Ebony Plus (co-packed male condoms + lubricants
	Slide 104: 05. Female Condoms
	Slide 105: Female condom Sampling Metrics 
	Slide 106
	Slide 107: Availability of female condoms by type of outlet & district
	Slide 108: Availability of major brands of female condoms by type of outlet
	Slide 109: Availability of brands of female condoms by type of district
	Slide 110
	Slide 111: Price (GHS) profile of female condom by type of outlet & district
	Slide 112: Price profile of brands of female condoms  by type of outlet & district
	Slide 113: Key findings – Female condoms
	Slide 114: 06. Implants
	Slide 115: Implants Sampling Metrics 
	Slide 116
	Slide 117: Availability of implants by type of outlet & district
	Slide 118: Availability of major brands of implant by type of outlet
	Slide 119: Availability of brands of implants by type of district
	Slide 120: Sales history of implants retail outlets
	Slide 121: Price (GHS) profile of implants type of outlet & district
	Slide 122: Price profile of brands of  implants by type of outlet & district
	Slide 123: Key findings - Implants
	Slide 124: 07. Intrauterine Devices (IUDs)
	Slide 125: Intrauterine Device (IUD) Sampling Metrics 
	Slide 126
	Slide 127: Availability of IUD by type of outlet & district
	Slide 128: Availability of major brands of IUD by type of outlet
	Slide 129: Availability of brands of IUDs by type of district
	Slide 130: Sales history of IUD in retail outlets
	Slide 131: Price (GHS) profile of IUD in retail outlets
	Slide 132: Key findings - IUD
	Slide 133: 08. Injectables
	Slide 134: Injectable Contraceptives Sampling Metrics 
	Slide 135
	Slide 136
	Slide 137: Availability of injectables by type of outlet & type of district
	Slide 138: Availability of brands of injectables
	Slide 139: Availability of brands of injectable by type of outlet
	Slide 140: Availability of brands of injectable by type of district 
	Slide 141: Sales history of injectable in retail outlets
	Slide 142: Price (GHS) profile of injectables
	Slide 143: Price profile of injectable by type of outlet & region 
	Slide 144: Price profile of injectables by type of district & region
	Slide 145: Price profile of brands of injectables by type of outlet
	Slide 146: Price profile of brands of injectable by type of outlet
	Slide 147: Price profile of brands of injectable by type of outlet and district
	Slide 148: Key findings- Injectables
	Slide 149: 09. Sanitary Pads
	Slide 150: Sanitary pads Sampling Metrics 
	Slide 151
	Slide 152: Availability of sanitary pads by region and type of outlet
	Slide 153: Availability of sanitary pads by type of outlet & district
	Slide 154: Availability of brands of sanitary pads
	Slide 155: Availability of brands of sanitary pads by type of outlet
	Slide 156: Availability of brands of sanitary pads by type of district
	Slide 157: Availability of brands of sanitary pads by region
	Slide 158: Sales history of sanitary pads in retail outlets
	Slide 159: Price profile of sanitary pads by type of outlet and district
	Slide 160
	Slide 161
	Slide 162: Price profile of brands of sanitary pads
	Slide 163: Price profile of brands of sanitary pads by type of outlet
	Slide 164: Price profile of brands of sanitary pads by type of district
	Slide 165: Price (GHS) of brands of sanitary pads by region and type of outlet 
	Slide 166: Price (GHS) of brands of sanitary pads by region and type of outlet 
	Slide 167: Price (GHS) of brands of sanitary pads by region and type of district
	Slide 168: Key findings- Sanitary pads
	Slide 169: 10. Chlorhexidine Digluconate 7.1% Gel
	Slide 170: Chlorhexidine digluconate 7.1% gel Sampling Metrics 
	Slide 171
	Slide 172: Availability of chlorhexidine digluconate 7.1% gel by region and type of outlet
	Slide 173: Availability of chlorhexidine digluconate 7.1% gel by type of district and outlet
	Slide 174: Availability brands of chlorhexidine digluconate 7.1% gel by type of outlet
	Slide 175: Availability of brands of chlorhexidine digluconate 7.1% gel by type of district
	Slide 176: Sales history of chlorhexidine digluconate 7.1% gel in retail outlets
	Slide 177: Price profile of chlorhexidine digluconate 7.1% gel by type of outlet & district
	Slide 178: Price profile of chlorhexidine digluconate 7.1% gel by region and type of outlet
	Slide 179: Price profile of chlorhexidine digluconate 7.1% gel by type of district
	Slide 180: Price profile of brands of chlorhexidine digluconate 7.1% gel
	Slide 181: Price profile of brands of chlorhexidine digluconate 7.1% gel by type of outlet
	Slide 182: Price profile of chlorhexidine digluconate 7.1% gel by type of district
	Slide 183: Key findings- Chlorhexidine digluconate 7.1% gel
	Slide 184: 11. Oral Rehydration Salt (ORS)
	Slide 185: Oral Rehydration Salt (ORS) Sampling Metrics 
	Slide 186
	Slide 187: Availability of ORS by region and type of outlet
	Slide 188: Availability of ORS by type of district & outlet
	Slide 189: Availability of brands of ORS
	Slide 190: Availability of brands of ORS by type of outlet 
	Slide 191: Availability of brands of ORS by type of district
	Slide 192: Availability of brands of ORS by region
	Slide 193: Sales history of ORS in retail outlets
	Slide 194: Price profile of ORS by type of outlet & district
	Slide 195: Price profile of ORS by type of outlet & region
	Slide 196: Price profile of ORS by region & type of district
	Slide 197: Price profile of brands of ORS
	Slide 198: Price profile of brands of ORS by type of outlet
	Slide 199: Price profile of ORS by type of district
	Slide 200: Key findings- Oral Rehydration Salt
	Slide 201: 12. Zinc
	Slide 202: Zinc  Sampling Metrics 
	Slide 203
	Slide 204: Availability of brands of zinc
	Slide 205: Availability of brands of zinc by type of outlet 
	Slide 206: Availability of brands of zinc by type of outlet & district
	Slide 207: Availability of brands of zinc by region
	Slide 208: Sales history of zinc in retail outlet
	Slide 209: Price profile of zinc by type of outlet & district
	Slide 210: Price profile of zinc by type of outlet & region 
	Slide 211: Price profile of zinc by region & type of district
	Slide 212: Price profile of brands of ORS
	Slide 213: Price profile of brands of zinc by type of outlet
	Slide 214: Price profile of brands of zinc by type of district
	Slide 215: Price (GHS) of brands of zinc by region
	Slide 216: Price (GHS) of brands of zinc by region & type of outlet
	Slide 217: Price (GHS) of brands of zinc by region & type of district
	Slide 218: Key findings- Oral rehydration salt
	Slide 219: 13. Co-packed ORS + Zinc
	Slide 220: Co-packed Oral Rehydration Salt (ORS) + Zinc  Sampling Metrics 
	Slide 221
	Slide 222: Availability of ORS + zinc by region and type of outlet
	Slide 223: Availability of ORS + zinc by type of district & outlet
	Slide 224: Availability of brands of Co-packed ORS + zinc
	Slide 225: Sales history of zinc in retail outlets
	Slide 226: Price profile of ORS + zinc by type of outlet, district & region
	Slide 227: Key findings- Co-packed ORS + Zinc 
	Slide 228: Way forward
	Slide 229: About Us
	Slide 230

